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Message from the Chairman

Dreaming of a compassionate and sustainable future 

2018 has been China’s first year of high-quality eco-
nomic development, and deep changes have taken 
place across all areas of the Chinese economy and 
society. The ultimate goal of these changes is to 
help realize the Chinese people’s expectations for 
a better life and promote the sustainable develop-
ment of human society. 

There are as many types of dreams as there are in-
dividuals. “I want a smartphone so I can video chat 
with my mother who is working in the city.” “I want 
to go to university and apply my knowledge help 
improve my hometown.” “I want to be an entrepre-
neur when I grow up so that I can be able to pro-
tect the earth and the animals that have lost their 
homes.” During the implementation of the 2018 
targeted poverty alleviation project, “Yili Nutrition 
2020”, many children in remote areas of China 
shared their dreams with us. Some of these dreams 
are very realistic, while others are much more diffi-

cult to achieve, but they all represent their hopes 
for a better life, and each action we take to support 
them will undoubtedly provide them with emotional 
support and increase the chances of realizing these 
dreams.

We face an era that is defined by the theme of 
“change”, and these changes are fomenting a 
common dream for all of humankind: sustainable 
development. We pursue cycles of endless growth, 
creation, and prosperity, a force that can be passed 
down from generation to generation for millennia, 
ensuring that human society will continue to grow 
and progress eternally.  For companies, sustainabil-
ity refers to their future leadership capacity. On the 
path of sustainable development, a strong vision 
will be able to shape the future, cooperation will be 
able to unite us, and altruism will create win-win sit-
uations for us all. 

Sustainable development requires us to ignore 
short-term benefits and losses and instead focus on 
a vision of “always going one level further” 

Change is often accompanied by a process of 
breakthroughs and restructuring. As we have gone 
from the single-minded pursuit of economic gains 
and the resolution of basic issues of feeding and 
clothing the populace to the present issues related 
to sustainable development, changes in the ex-
ternal environment have placed new demands on 
enterprises, such as the demands for investment 
in environmental governance, energy savings, and 
social responsibility. All aspects of the corporate en-
vironment, including business models, management 
systems, and production methods must change as 
well, and this change requires courage and vision to 
achieve. We shall not be constrained by short-term 
gains and losses or allow ourselves to be trapped by 
the current state of immediate benefits and draw-
backs for a particular policy. Only in this way can a 
company lay a truly solid foundation for its sustaina-
ble development. 

Sustainable development requires many hands to 
be made lighter, and needs the strengths of many 
different groups to be coordinated and unified 

Since its most ancient origins, human society has 
been a network of interdependent communities. It 
is said “many hands make light work, and thus that 
cooperation makes even the most difficult tasks 
possible”. Only by strengthening mutually beneficial 
cooperation can all stakeholders in society enjoy 
fruits of their collective efforts that are greater than 
the sum of their individual parts. As a leading com-
pany in the industry, Yili has millions of dairy farmers 
in its upstream industry chain and more than one 
billion consumers of its products, with numerous 
partners and tens of thousands of employees at 
our heart. Each of these stakeholder groups are 
important forces for promoting sustainable devel-
opment. Therefore, we are continuing to promote 
and deepen cooperation throughout the entire 
industrial chain, ensuring that every order filled in 
an energy-saving, environmentally-friendly, and 
healthy manner, ensuring that our sustainable vision 
is conveyed to the rest of society. Only by working 
together in this way can we achieve mutually sup-
portive development and move together towards a 
sustainable future. 

Sustainable development requires a constant mind-
set focused on altruism and “benefitting the entire 
world” 

In traditional Chinese culture, the concept of altru-
ism occupies an important position, such as Mozi's 
notion of “all-embracing love” and the statement 
in the Book of Rites  that “People do not only treat 
their own children as their flesh and blood.” In more 
general terms, altruism is beneficial to the world at 
large. In corporate terms, altruism means not only 
creating value for the business, but also creating 
value for society. As a socially responsible food 
producer, Yili has always paid great attention to the 
protection of global biodiversity while also providing 
consumers with high-quality and healthy products. 
We have participated in and promoted wetland con-
servation programs throughout northeastern China, 
we have built improved habitats for wildlife such as 
Oriental White Pelicans, and protected salmon in 
the Waitaki River in New Zealand, contributing to 
global ecological welfare. We hope that more of our 
peers will join us in fulfilling our corporate social re-
sponsibilities and patriotic duties, and come to em-
brace our mindset of “benefitting the entire world”, 
fulfilling our responsibilities to the world and bene-
fitting all of humankind. 

2019 is destined to be an extraordinary year, and 
these changes have already started. We are ex-
traordinarily lucky to stand at the dawn of this new 
age. We need to remain in touch with our roots, to 
pursue the dreams of the younger generation with 
all our hearts, and to forge ahead to shape a bright 
future of all of humankind. The pursuit of sustain-
able development is an enormous task, and is not 
something that can be achieved in a single day. Only 
by adhering to a “vision that can shape the future, 
cooperation that can unify us, and altruism that can 
create win-win situations for us all” can we create a 
more compassionate and sustainable future!  

Pan Gang
Chairman and President of Yili Group
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About this Report 

This is the annual report issued by Inner Mongolia Yili Industrial Group Co., Ltd. (abbreviated elsewhere to “Yili 
Group”, “Yili”, “the company”, or “we”) . We insist in “World Integrally Sharing Health”, have proactively en-
gaged all dimensions of sustainable development, have pursued the implementation of our share of the UN 
Sustainable Development Goals (SDGs) in depth, and have continuously promoted the concepts, activities, 
and benefits of corporate social responsibility to the outside world. Our Social Responsibility Report is one 
of the most important channels for doing so. Together with our other reports on biodiversity and sustaina-
ble consumption, these constitute the Yili Sustainable Development Information Disclosure System, which 
provide effective communication with our interested stakeholders on relevant issues and demonstrates Yili's 
philosophy and actions in the field of sustainable development. This report focuses on Yili’s recent progress 
during the reporting period along four thematic categories: “Win-Win Results across the Industrial Chain”, 
“Quality and Innovation”, “Social Welfare”, and “Nutrition and Health”. 

This report is prepared in accordance with the GRI Standard “Core Plan” of the Global Sustainability Stand-
ards Board (GSSB), and has been formulated based on the’’ Guidelines for Strengthening the Social Re-
sponsibility of Listed Companies and the Notice of Issuance of the Guidelines for Environmental Information 
Disclosure of Listed Companies on the Shanghai Stock Exchange” issued by the Shanghai Stock Exchange, 
as well as the Guidelines for the Writing of Social Responsibility Reports  GB/T 36001-2015, and the Chinese 
Academy of Social Sciences Guidelines for the Preparation of Social Responsibility Reports for Food Industry 
Version 4.0 , and other relevant standards and guidelines for social responsibility reporting from Chinese and 
global standards organizations. At the same time, social responsibility management, actions and other relat-
ed expressions refer to the “10 Principles” of the United Nations Global Compact, the International Organi-
zation for Standardization (ISO) Social Responsibility Guide  (ISO26000) and so on. 

This report represents another step forward for the methodological compilation of content for the Yili Social 
Responsibility Report. Through systematic communication between interested stakeholders, we have un-
derstood their needs, formed a matrix of our stakeholders’ key issues, collected relevant information across 
the Yili Group, and systematically organized this data and reviewed it through internal and external audits to 
form the contents of this report, which has been produced for external disclosure. 

· Unless otherwise stated, the scope of this report covers the period from January 1, 2018 to De-
cember 31, 2018. 

· The previous version of this report was published on April 27, 2018. 

· This report is mainly based on data and issues concerning the Inner Mongolia Yili Industrial 
Group Co., Ltd., including all of its subsidiaries (see the company's main annual report for details). 

· The data and cases cited herein are derived from internal statistical reports or public documents. 

· The company guarantees that there are no false records, misleading statements, or major omis-
sions in the contents of this report, and assumes corresponding responsibility for the truthfulness, 
accuracy, and completeness of its contents. 

· This report does not revise information published in previous reports. 

· This report is published in both printed and electronic formats. The electronic version is availa-
ble online, and we can be contacted for a printed copy. For the electronic version, please visit the 
website of the Shanghai Stock Exchange at http://www.sse.com.cn. 

Win-Win Results across 
the Industrial Chain

Nutrition and Health Corporate Management

Quality and Innovation Social Welfare

01.Promoting partnership across the 
Industrial chain

17. Sticking to fundamental scientif-
ic research on nutrition and health

20. Ensuring compliance with laws 
and regulations

22. Protecting rights and interests of 
shareholders

21. Strengthening risk control18. Introducing diverse products

19. Advocating a healthy lifestyle

12. Identifying consumer needs

02.Supporting the development of 
SMEs

03.Improving consumer services

06.Caring for staff’s life

04.Protecting rights and interests of 
staff

05.Supporting staff growth and ca-
reer development

07. Safeguarding food safety

08. Advocating energy conservation 
and emission reducation

09. Reducing waste and emissions

10. Improving animal welfare

11. Improving R&D capacity

16. Carrying out post-disaster assistance

13. Dedicating to targeted poverty 
alleviation

14. Supporting teenager education

15. Protecting biodiversity

Im
portance to stakeholders

Importance to sustainable development of Yili Group
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About Yili

Yili Group has ranked among the world’s most 
successful dairy companies, and has consecutively 
ranked number one in the Asian dairy industry for 
several years. It is also the largest dairy company in 
China, and offers the most comprehensive range of 
products. Yili is the only dairy enterprise in China to 
have met the standards for serving the Olympics, 
and provided services to the 2008 Beijing Olympic 
Games. It is also the only dairy enterprise to have 
met the World Expo's standard and was the exclu-
sive supplier of dairy products for the 2010 Shang-
hai World Expo. On August 30,2017, the Beijing 
Organizing Committee for the 2022 Winter Olympic 
Games and Yili Group officially signed an agreement 
and announced that Yili Group will be the exclusive 
official dairy partner of the Beijing 2022 Winter 
Olympic Games and the Winter Paralympic Games. 
The fact that our company has become the only 
health food company in the world to serve both the 
Summer Olympic Games and the Winter Olympic 

Games has set a new milestone in China's dairy in-
dustry. 

Yili’s product line includes liquid milk, milk powder, 
cold drinks, yogurt, health drinks, and cheese. Yili 
offers various specialized subsidiary brands for con-
sumer groups of different core interests and need, 
including both the Yili parent brand and over 20 
subsidiary brands, and 11 of these subsidiaries have 
sales of more than 1 billion RMB. 100 million Yili 
products are distributed to consumers all over the 
world each and every day. 

Our philosophy is “prioritizing corporate culture 
over growth rate, industry prosperity over individual 
brilliance, and social value over commercial wealth”. 
We also firmly believe that “balance is key, respon-
sibility comes first”. Yili has thoroughly integrated 
sustainable development into its corporate strategy 
and is committed to becoming the world’s most 
trustworthy provider of healthy food, allowing the 

Yili is the first member of the United Nations Global Com-
pact from the Chinese food industry. 

Yili is the only Chinese company that has signed the United 
Nations Convention on Biodiversity's Letter of Commitment 
on Business and Biodiversity . 

Yili fully supports the realization of United Nations Sustaina-
ble Development Goals and specifically focuses on achieving 
nine of them. 

whole world to live happy and wonderful lives. On 
November 6, 2017, Yili upgraded its corporate so-
cial responsibility management system and turned 
its “Healthy China Corporate Social Responsibility 
(CSR) System“ into a future-oriented “World Inte-
grally Sharing Health Corporate Sustainable De-
velopment (CSD) System”, or the “WISH“ system, 
reflecting our wishes for a wonderful life for all of 
our consumers. Specifically, the “WISH” system is 
an important manifestation of Yili's benchmarking 
and implementing of United Nations Sustainable 
Development Goals (SDGs). This system integrates 
the nine SDGs that we identified as key focus areas 
and groups them into four specific action areas to 
fulfill the company’s sustainable development goals: 
Win-Win Results across the Industrial Chain (W: Win-
Win), Quality and Innovation (I: Innovation), Social 
Welfare (S: Social), and Nutrition and Health (H: 
Health ).  

Yili has conducted a number of activities in these 
four action areas. For example, we have established 
Institute for the Development of Dairy Farm Part-
ners, Institute for the Development of Suppliers, 
and Institute for the Development of Dealers to 
grow together with our industry chain partners. We 
also upgraded our European Innovation Center, 
which has explored a huge range of cutting-edge 
technologies in the health food sector. We released 
our first Annual Report on Biodiversity Protection  
globally, leading more companies to join the cam-
paign for biodiversity conservation. We also organ-
ized and promoted the “Yili Nutrition 2020” public 
welfare program to improve the nutrition and health 
of children in 25 provinces and 130 cities and coun-
ties across China. Yili has manifestly demonstrated 
that “sustainability represents a company’s future 
capacity for leadership” by practice.
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73,000

5

11.5

2.15

Practicing United Nations Sustainable 
Development Goals

NO POVERTY

Yili Nutrition 2020 Project in 2018

Total investment in China’s 
Well-off Milk Campaign

Number of people reached 
in Nutrition Poverty Allevia-
tion Plan

Total investment in the Youth Entrepreneurship Poverty Al-
leviation Campaign

Milk powder donations to 
the PRO-KIDO Maternal 
Love “Liangshan Travel” 
Campaign equivalent to 

Donations of nutritional milk 
powder for Nutrition Pov-
erty Alleviation Plan equiva-
lent to 

 

16

1.088 million

ZERO  HUNGER

Yili Research on Breast Milk

Yili Maternity Class

Yili has performed research for

years

Number of Maternity Class Beneficiaries exceed

13

106

85

GOOD HEALTH AND WELL-BEING

Yili has consecutively co-
operated with the Olympic 
Games for

Number of enterprises in-
volved in the 3 m2 Golden 
Mother’s Love Campaign

Online participation and 
enrollment sessions attract-
ed by Yili Snow and Ice 
Camp

years million

285.88

790,000

16,123.05

5

260,000

 

3.588

39,653

13.55

14.35

157.45

Total investment in environmental protection in 2018 Total investment of Yili’s social cooperative 
pasture in 2018

Total fund raised by Yili’s industrial chain 
finance

Person-time of dealers participating in the 
training in 2018

Person-time of people visiting the Transparent 
Factory of Yili online in 2018 accumulates to

Person-time of people visiting the Transparent 
Factory of Yili offline in 2018 accumulates to

Reduced energy consumption in 2018

Total water savings in 
2018 

Number of national-
ly-recognized green 
factories 

4.6m2 Wetland Conservation Project ended up conserving 
a wetland area of 

1st 
Annual Report on Biodiversity Protection

CLIMATE ACTION

million RMB

tce

tons

LIFE ON LAND

km2

PARTENRSHIPS FOR THE GOALS

billion RMB

billion RMB

million

million

million RMB

0 463.14

182

64

319

Number of food safety inci-
dents in 2018

Number of patents grant-
ed in 2018

Number of national, indus-
trial and local standards 
with Yili participation in 
2018 

Cost of testing in 2018 

Total investment in R&D in 
2018

RESPONSIBLE CONSUMPTION 
AND PRODUCTION

million RMB

million RMB

million RMBmillion RMB

million RMB

16

2 50million RMB

DECENT WORK AND ECONOMIC GROWTH

Proportion of female 
senior executives (depu-
ty general manager and 
above) in 2018

In 2018, the amount of 
staff’s rescue funds dis-
tributed was close to 

In 2018, the number of 
people helped in the 
“golden autumn support-
ing education” activity 

The person-time of staff 
receiving training and 
learning in Yili in 2018 

722,000

2.8

Yili Ark in 2018

QUALITY EDUCATION

Donations amounted to

Investment amount Covers primary and second-
ary school students

Number of “Safety Eco-
schools” built by Yili Ark

4 million RMB

million RMB

107

%

Yili Future Park in 2018

28,559

330,000
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2007

2017

Upgrade

Honors and Awards Granted to Yili in 2018 
Award Issued by/at

Issuing Authority

Award

Outstanding Case Study 

People.cn: the 12th People's Corporate Social Responsibility Award Business of the Year 

Jiemian News: “Best Ethical Company in China” , “Best Corporate Ethical 
Leader in China” 2017 award ceremony 

China Social Responsibility 100 Forum 

7th World Environmental Protection (Economic and Environmental) Conference 

Development Research Center of the State Council: 16th China Corporate 
Development Summit 

2018 Corporate Citizenship Committee of the China Association of Social 
Workers: 3rd China Enterprise Responsible Brand Summit 

Southern Weekly: 10th Annual Conference on Chinese Corporate Social 
Responsibility

China Business Journal: 2018 China Corporate Social Responsibility Summit 

China Business Council for Sustainable Development (CBCSD): 2018 Top 
500 Chinese Enterprise Summit; CEO’s Sustainable Development Forum 

Corporate Citizenship Committee of the China Association of Social Work-
ers: 14th Annual China Excellence in Corporate Citizenship Conference 

World Wide Fund for Nature (WWF) 

Chinese Academy of Social Sciences: Release conference for Blue Book 
of Corporate Social Responsibility 2018 

China WTO Guide: International forum for the 11th Annual China 
Corporate Social Responsibility Report 

Xinhua Net: 2018 China Social Responsibility Ceremony 

Netherlands Rabobank’s Top 20 Enterprises of Global Dairy Industry 2018

China Best Ethical Company Award 

Responsibility Taurus Award 

International Carbon-Value Award 

Top Ten Model Enterprise for Social Responsibility 

2018 Top 50 Responsible Chinese Enterprise Brands 

2018 Best Responsibility Management Award 

Poverty Alleviation Model of the Year 

Top 100 Enterprises for Sustainable Development 

2018 China Excellent Corporate Citizen, 2018 Excellent 
Chinese Corporate Citizen with Public Welfare Program 

Guardian of the Earth 

A decade of responsibility: One of China’s Top Ten Private 
Enterprises for CSR 

Leading Enterprise, Golden Bee Excellent Corporate 
Social Responsibility Report 2018 

Special Contribution Award for Social Responsibility 

Number One in the Asian Dairy Industry

People's Daily: “China's Critical Moment of Development: Victory in 
2020” Targeted Poverty Alleviation Forum 

The State Council Leading Group Office of Poverty Alleviation and 
Development, Chinese Academy of Social Sciences 

Food and Agriculture Organization (FAO) of the United Nations 

Chinese Academy of Social Sciences: Release Conference of the Blue 
Book of Chinese Listed Enterprise Environment, Society, and Govern-
ance (ESG) (2018) 

Global Compact Network China

Model case of targeted poverty alleviation 

Blue Book of Corporate Poverty Alleviation 2018 : model 
case of poverty alleviation by a corporate organization

2018 Public Welfare Model of Corporate Social Responsibility 

Number one in the food industry 

2018 Best Practicing Enterprise in Achieving Sustainable 
Development Goals

Sustainable Development Management

Yili has created a sustainable development system adapted to its own strengths and needs. This system 
provides direction and guidance for the company’s sustainable development work, and promotes employee 
understanding of Yili’s development, progress, and future efforts toward achieving sustainable development 
for the company.

The WISH System
Yili has established a future-oriented “Corporate Sustainable Development (CSD) System “ referred to “World 
Integrally Sharing Health”, or the “WISH” system for short, reflecting our wishes for a wonderful life for all of 
our stakeholders. The WISH system is an important manifestation of Yili's benchmarking and implementation 
of United Nations Sustainable Development Goals. WISH integrates the nine sustainable development goals 
that we have identified as key objectives into actions for ensuring the company’s sustainable development. 

Yili’s Belief

Yili’s Vision

Brand Vision

Yili represents the highest quality

Becoming the most trusted health-food provider around the world

Nourish for life, so that everyone can find, enjoy, and celebrate the essence of the wonderful life.

Based on the highest principle

Quality is as precious as life itself

Reflecting the most stringent standards

Quality represents 100% devotion, 
100% attention to safety and 

100% health-enhancing dedication.

Demonstrating the finest behavior

Everyone is a creator of quality

Delivering the finest 
products and services to 

the world

Advocating a healthy 
lifestyle for the benefit of 

everyone

Leading the industry’s de-
velopment on the world 

stage

Fulfilling social responsi-
bilities with diligence and 

devotion

World Integrally Sharing Health

WISH (Wonderful Life)

Healthy China Corpo-
rate Social Responsi-
bility (CSR) System

Win-Win
W

Win-Win Results 
across the Indus-
trial Chain

I
Innovation
Quality and 
Innovation

H
Health

Nutrition and Health

S
Social

Social Welfare

World Integrally Sharing 
Health Corporate Sustainable 
Development (CSD) System
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Sustainable Development Management System 
Yili’s sustainable development management system covers the entire Group. It provides direction, clarifi-
cation, and guidance for the company’s sustainable development work, facilitates in the use of company 
resources to resolve social issues, and allows employees at all levels to understand and execute their re-
sponsibilities within Yili's sustainable development strategy, as well as aiding in formulating, planning, and 
implementing these sustainability strategies, and in providing institutional guarantees and resources for the 
achievement of the company’s sustainable development goals.

Yili Sustainable Development Steering Committee 

Yili Sustainable Development Steering Committee is chaired by Chairman Pan Gang, consisting of the secretariat and the manage-
ment platform responsible for daily affairs regarding sustainable development. Yili Sustainable Development Steering Committee 
convenes a meeting at a fixed time every year. 

Major Tasks
Review, adjust, and 
dete r mine  ma jo r 
sustainable devel-
opment goals (both 
long-term and short-
term). 

Determine sustain-
able development 
plans, clarify respon-
sibility for specific 
sustainable develop-
ment tasks, coordi-
nate and integrate 
internal resources to 
promote interdepart-
mental collaboration.

Review and clarify 
issues of sustainable 
development and 
determine priorities 
for sustainable de-
velopment work. 

Review the perfor-
mance of sustain-
able development 
work and listen and 
respond to working 
reports of relevant 
work ing  g roups 
and departments. 

Review the compa-
ny's social responsi-
bility reports.

In April 2018, Yili held a plenary meeting of Yili Sus-
tainable Development Steering Committee , which 
determined the course of sustainable development 
work and affirmed the need for “benchmarking, em-
powerment, and coordination”, helping to promote 
sustainable development throughout the Group. 
In June, the first plenary meeting of sustainable 
development liaisons was held, and a network of 
sustainable development liaisons covering all de-
partments of the group was established to advance 
and promote sustainable development work from 
the corporate level to each business department, 
functional department, branch, and subsidiary. This 

popularized conception of sustainable development 
has now spread all employees and has become an 
important foundation for the upcoming “most chal-
lenging phase” of Yili's sustainable development 
management process. In October, the second ple-
nary liaison meeting on sustainable development 
was held to select cases of sustainable development 
in all functional departments and business depart-
ments. At this meeting, outstanding cases were 
shared and praised, helping the liaison officers to 
learn from each other’s successes in sustainable de-
velopment.

Sustainable Development Management Indicator System
In 2018, Yili released the first sustainable develop-
ment indicator system of the dairy industry in China. 
It took more than one year to formulate the Yili 
Group Sustainable Development Indicator System , 
which contains 142 indicators, including 77 qualita-
tive indicators and 65 quantitative indicators, and 
covers all business departments and functional de-
partments and defines working contents, standards 
and bases in all related functional departments for 
the guidance of all projects and relevant work.

Qualitative indicator Quantitative indicator

pieces pieces

Sustainable Development Training 
The concept of Yili to promote sustainable devel-
opment of employees was improved, as 18 training 
sessions of sustainable development were held in 
2018 for employees to spread the concept of sus-
tainable development. Special training on sustaina-
ble development was launched by integrating sus-
tainable development with the training systems of 
new employees, management trainee, and various 
functional departments, covering more than 3,000 
person-times. 

Spread of Sustainable Development
In 2018, Yili's Green Industrial Chain and Sustainable 
Development Case  was selected into “2018 Tsing-
hua university business administration competition” 
and the sustainable development practice was 
selected into National Natural Science Foundation 
Program of China (item No.: 71671054). And the 
first English case that Yili cooperated with Xi'an Ji-
aotong-Liverpool University was selected into top 
universities in Europe. In January 2018, it was the 
3rd time for Chairman Pan Gang to share Yili's win-
win concept and sustainable development actions 
with high-end management talents in global food 
industry in the classroom of Harvard University. 

In 2018, Yili cooperated with various international 
and domestic organizations in the field of sustain-
able development, including World Wildlife Fund, 
Chinese Red Cross Foundation and China Children 
and Teenagers' Fund, whose actions gained much 
recognition. 

3,00018

Sustainable development 
empowering training 

Covering more than 

sessions 
person-times

The United Nations team of Tsinghua University presented the case of Yili's sustainable development 
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Communication with Stakeholders

Stakeholders Communication

In the process of promoting the sustainable development, Yili focused on the communication with stakeholder, 
constantly improved the communication mechanism, actively listened to interested parties for their demands 
and responded positively with practical actions, hoping to develop together with stakeholder. 

Company Governance

Governance Structure 
Within the report period, Yili improves its construction of modern enterprise system and governance structure, strictly 
in accordance with Company Law, Governance Standards for Listed Company and requirements of China’s relevant 
laws and regulations in combination with its development. 

Board of Shareholders 

Board of Shareholders in Yili has clear responsibilities, clear rules of procedures with effective implementation. The 
gathering, convening and proposal procedure of its Board of Shareholders conform to relevant regulations in Company 
Law, Articles of Association and Rules of Procedures in Board of Shareholders. There are no cases where major issues 
bypass Board of Shareholder or issues are implemented before deliberation. 

Directors and Board of Directors 

The Board of Directors has clear responsibilities, whose gathering and convening procedures conform to relevant laws 
and regulations and rules of system in Company Law, Articles of Association and Rules of Procedures in Board of Di-
rectors. The Board of Directors selects directors, strictly in accordance with recruiting procedures in Company Law and 
Articles of Association . During the term of office, all directors shall be diligent and responsible, able to attend the board 
of directors in a serious and responsible manner, familiar with relevant laws and regulations, able to fully exercise and 
perform the rights, obligations and responsibilities of directors, for the protection of the legitimate rights and interests 
of Yili and all shareholders. 

Yili has set up special committees of the Board of Directors, including Strategy Committee, Auditing Committee, Nom-
inations Committee and Remuneration and Appraisal Committee. Apart from the Strategy Committee, the chairman 
of the committee is an independent director, who plays an important role in the company’s major decisions and invest-
ment, making its decisions more efficient, standardized and scientific. 

Supervisors and Board of Supervisors 

The Board of Supervisors has clear responsibilities, whose gathering and convening procedures conform to relevant 
laws and regulations and rules of system in Company Law, Articles of Association and Rules of Procedures in Board of 
Supervisors. The Board of Supervisors selects supervisors, strictly in accordance with recruiting procedures in Company 
Law and Articles of Association . During the term of office, all supervisors shall be diligent and responsible, actively par-
ticipate in the meeting of Board of Supervisors and conscientiously perform their duties. With the attitude of being re-
sponsible for shareholders, they shall supervise legality and compliance of its finance, directors and senior management 
personnel’s performance of duties, for the protection of the legitimate rights and interests of Yili and all shareholders. 

Communication with Investors 
Yili develops multi-channel communication with investors. Yili has published investor research record and summary of 
investor Q&A in SSE interaction column in Shanghai Stock Exchange website and answered questions that investors pay 
much attention to in daily communication. The investor relations column has been set in the Yili's official website to show 
information of real-time stock price, regular reports, interim announcements and analyst lists and provided a “one-stop” 
platform for access and understanding to help investors learn about Yili's business information and financial data; Yili has 
carried out online group reception activities for investors, and answered telephone consultation for small and medium in-
vestors, for fully communicating with investors on the company's strategic operational and financial status. 

Yili has formulated and strictly implemented the Company Information Disclosure Management Measures in strict ac-
cordance with the requirements of relevant laws and regulations, for a true, accurate, complete, timely and fair disclosure 
of information. Yili has designated China Securities Journal, Shanghai Securities Journal and Shanghai Stock Exchange 
website (http://www.sse.com.cn) as the media for information disclosure to ensure that all shareholders have equal access 
to information. In 2018, Yili held one online group reception day, attended 11 strategy meetings for securities companies, 
received 70 on-site surveys for investors, and engaged in 84 investor communication telephone conferences in total, 
where Yili made full exchanges on the company's business conditions and actively promoted protection over investors 
and investor education activities. 

Stakeholders Focus Issues Response Examples

Shareholders 
and Investors

Government 
and Regulatory
Agencies

Partners across 
the Industrial 
Chain

Staff

Social 
Community

Environment

Consumers

· Safeguarding rights and 
interests of investors
· Risk control
· Innovation

· Promoting sustainable eco-
nomic growth
· Maintaining steady operation
· Promoting R&D and innova-
tion

· Protecting rights and interests 
of shareholders
· Holding onsite meetings with 
investors

· Leading the industrial de-
velopment
· Compliance with laws and 
regulations

· Safe and healthy products
· Complete customer services

· Business ethics and integrity
· Promoting sound develop-
ment industrial  chain
· Mutual development

· Basic rights and interests
· Occupational safety and 
health
· Career development

· Development and growth 
of social community

· Reducing pollution
· Addressing climate changes
· Environmental protection

· Developing a green indus-
try chain
· Launching environmental 
protection projects

· Sewage treatment and 
safe disposal of solid wastes
· Carbon emission reduc-
tion, energy conservation 
and emission reduction
· Biodiversity protection

· Targeted measures in pov-
erty alleviation
· Teenager education
· Disaster relief

· Carrying out Yili Nutrition 
2020 Project
· The Yili Ark Project
· Emergency plan for natural 
disasters

· Developing a sound com-
pensation and benefits
system
· Occupational health and 
safety management
· Offering staff training and 
career promotion

· Equality in wages, compet-
itive wages, and additional 
welfare
· Establishing systems, mak-
ing policies, and carrying 
out training and exercises
· Promotion channels and 
vocational trainings

· Implementing responsibil-
ity-based procurement pol-
icies with a rigorous review 
process and management
· Boosting development of 
partners across the industri-
al chain

· Supplier lifecycle manage-
ment system
· Institute for the Develop-
ment of Dairy Farm Partners, 
Institute for the Development 
of Suppliers, and Institute for 
the Development of Dealers 
· Supply chain finance

· Zero food safety accident
· Meeting the multiple needs 
of consumers
· Multi-channel communica-
tion, and caring for consumers

· Leading quality strategy 
and zero tolerance for un-
safe products
· Online and offline commu-
nication with consumers

· Compliance with laws and 
regulations
· Disclosing information 
promptly

· Zero tolerance to corruption 
by strict auditing
· Disclosing information regu-
larly on designated websites
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101 6,000+

Party Building 
Faith is like a beacon to help you sail. Yili has been unswervingly adhering to the leadership of the party, in-
novating the Party building, improving the organizational construction, and exploring Yili's “three types of 
Party building” featuring “leading , matrix and integration”. Yili has found a unique road for the Party build-
ing in private enterprises by integrating the Party building with the industrial chain construction. 

Party building
featuring “leading” 

Party building 
featuring “matrix” 

Party building
featuring “integration”

· Study the spirit of President Xi's important speech to ensure the political leadership of 
Yili's development 
· Deepen ideological and political construction to enhance the thought leadership in Par-
ty building 
· Focus on the 3 business development strategies and play the role of Party building 
· Improve and implement construction of the Party conduct and of an honest and clean 
government and insist the discipline leadership of Party building

· Construct the bidirectional matrix of Party building business management and party or-
ganization implementation 
· Construct the innovative communication matrix of Party building + Internet 
· Construct the team building matrix of Party building + “spring rain plan” 

· The integration of Party building and production and management 
· The integration of ideological and political work and enterprise culture 
· The integration of Party building and mass organization work 
· The integration of Party building and social responsibilities

Yili has established perfect party organization structure with 
5 general party branches, 101 basic-level party branches 
under group party committee and about 6,000 party mem-
bers, which covers grassroots like pastures and industries. 
Yili has been awarded many honors like “advanced ba-
sic-level party organizations in Inner Mongolia autonomous 
region”, “advanced grass-roots party organizations in 
Hohhot”, “demonstration base of patriotism education in 
Inner Mongolia autonomous region” and “demonstration 
site of clean culture construction in the whole district”.

Basic-level
party branches 

Party members

Internal Control and Management 
In order to promote the effective implemen-
tation of interior management system, Yili has 
established an internal control system organi-
zation with full participation of all employees, 
which supervises and inspects the establishment 
and implementation of internal control by con-
ducting daily audit and annual internal control 
evaluation to evaluate the effectiveness of inter-
nal control, and find out its defects. 

In 2018, Yili sorted out and evaluated the po-
tential risks of its overseas and international 
businesses on the basis of the risk analysis and 
assessment of its general businesses at home 
and abroad; Revise the internal control man-
agement system, expand the number of risk 
control, cover more management, and issue the 
updated Internal Control Management Process.

The first
defense line

The second 
defense line

The third 
defense line

Front-line business departments 
In daily work, business departments shall contin-
uously scan, sort out, analyze and improve the 
blind spots and weaknesses of business control 
and gradually enhance the management. 

Relevant functional management departments 
Through business centralized management 
and supervision, promote legal and compliant 
operation of business units to achieve strategic 
objectives.

Audit and supervision department 
Carry out daily audit and annual internal control 
evaluation to supervise and check the establish-
ment and implementation of internal control, 
evaluate the effectiveness of internal control, 
find out the defects of internal control, and fol-
low up the implementation of control measures 
on a quarterly basis.

Anti-Fraud 
Yili attaches great importance to the integrity and self-discipline of the team, and requires managers at all 
levels to set an example with a “zero tolerance” attitude to fraud, and build a comprehensive and three-di-
mensional anti-fraud supervision system from managers to front-line employees. 

Yili's anti-fraud supervision system

Security mechanism System construction Publicity and
education 

Punishment for fraud  Construction of
 defense line 

Optimize the internal audit system and 
procedures, improve the audit system 
structure and division of labor, and 
gradually build a three-dimensional 
audit supervision system, including 
mechanism guarantee system, institu-
tional improvement, construction of 
defense line, publicity and education, 
and punishment for fraud. 

Become director unit of the board of 
directors of the anti-fraud alliance of 
Chinese enterprises, and continuously 
improve its anti-fraud ability and pro-
fessional level. 

The discipline inspection commission 
of Yili takes the lead in sorting out the 
fraud risks of key positions, commu-
nicates with business departments to 
sort out loopholes in management in-
dependently, regularly follows up and 
evaluates the rectification, to promote 
the normalization of anti-fraud work. 

Formulate Measures for the Adminis-
tration of Anti-fraud Supervision, the 
Administrative Measures for Reporting 
and Complaining, the Administrative 
Measures for Fraud Punishment , Sun-
shine Action Work Management Meth-
od, Measures for the Administration of 
Interest Relations  and Anti-fraud Work 
Program , covering all levels and con-
tents of anti-fraud work. 

“Thunder Action” has been normal-
ized, which has been continuously car-
ried out by Yili in the field of produc-
tion, logistics and sales to investigate 
and deal with a series of violations 
and fraud. Such problem must receive 
severe treatment once spotted. No 
matter how important and high the 
position of the party concerned is, and 
how much power he/she has, it will be 
dealt with seriously. 

The integrity and self-discipline re-
quirements should be extended to all 
partners in the upstream and down-
stream of the industrial chain for the 
active participation of upstream and 
downstream partners and improve the 
integrity awareness of the whole staff. 

Launch Anti-fraud Lecture Hall  and 
invite external experts to conduct 
anti-fraud and honesty education and 
training for managers of enterprises in 
combination with national anti-corrup-
tion forms and enterprise realities. 

Yili has set up a column -- exposure 
platform in the Intranet to expose 
the fraud and major misconduct of 
employees from time to time, so em-
ployees can stay alert and stay away 
from fraud. In 2018, sunshine action 
carried out nearly 1,000 compliance 
publicity and implementation activi-
ties, and nearly 100,000 person-times 
were achieved in the training; 3,109 
anti-fraud trainings were held, cover-
ing over 100,000 person-time. 

Information Security 
With the purpose of “strengthening the application and management of com-
puter and network equipment as well as information systems, and standardizing 
the safe operation of equipment and information systems”, Yili has formulated an 
Information Management Measures , which covers network, data, system, opera-
tion and maintenance, computer room and other aspects. The information secu-
rity team will review the system from time to time, and revise the areas found to 
be deficient or in need of improvement to adapt to the actual environment and 
situation changes. 

In 2018, Yili organized various units to attend the training of Information Security 
Awareness and Work Security Risk Prevention  for 82 sessions, 196 class hours, 
with 3,503 participants, to enhance employees' information security awareness 
and identification of work and life security risks. 

82

196

Unit training 

Lecturing training 

sessions 

class hours 
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Cooperating with Industrial Partners

Devoting to Common Develop-
ment with Staff

Providing the Best Service Experience 

Layout of Global Industrial Integration

Yili strictly selects and manages industrial chain 
partners, provides capacity building and financ-
ing support for dairy farm partners, suppliers 
and dealers, and develops together with indus-
trial chain partners. 

Yili provides good compensation and welfare to 
enable employees and the company to develop 
together, protects the health and safety of em-
ployees, and cares for the life of employees. 

Yili actively communicates with consumers in a 
comprehensive way, to deeply understand con-
sumer needs, provide comprehensive intimate 
services, and constantly improve consumer sat-
isfaction. 

Yili continues to promote the “global web” 
strategy and actively expand international busi-
ness by building and relying on the “global re-
source system, global innovation system, global 
market system”. 

Yili's efforts to realize the industrial chain win-win remain unchanged, and Yili pays attention to the 
sustainable development of upstream pasture, suppliers and downstream dealers and all employees. Win-Win Results across 

the Industrial Chain
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67

157.45

40,000

16

3,592

39,653

13.55

722,000%

%

%

%

household 

Yili is devoted to 
promoting dura-
ble and inclusive 
sustainable de-
velopment that is 
durable and inclu-
sive, to promote 
employment and 
help more people 
to obtain equal 
pay and decent 
jobs. 

Yili  devotes to  
d r i v i n g  a n d 
supporting joint 
d e v e l o p m e n t 
of the industrial 
chain, strength-
ening  partner-
sh ip  capac i t y 
cons t ruc t ion , 
a n d  c re a t i n g 
shared value.

DECENT WORK 
AND ECONOMIC 
GROWTH

PARTNERSHIP 
FOR THE 
GOALS

Total staff number in 2018 

In 2018, the number of people 
helped in the “golden autumn 
supporting education” activity 

In 2018, Yili’s social cooperative 
pasture training covered over 

person-times 

In 2018, person-time of dealers 
participating in the training

Person-time of people visiting 
the Transparent Factory of Yili 
offline in 2018 accumulates to

In 2018, the person-time of par-
ticipating in the organization of 
the safety emergency drill 

Proportion of female senior execu-
tives in 2018 
(Deputy General Manager and above) 

In 2018, the rate of signing labor 
contract for employees

In 2018, the number of upstream 
and downstream partners of Yili’s 
inclusive finance service 

Rate of Yili’s raw milk suppliers 
achieving scale and standardized 
breading

In 2018, the number of creative 
product ideas developed by ‘Fu-
ture Milk Platform”

In 2018, the total number of 
Love Mommy Huts built 

The staff person-time of receiving 
training and learning in Yili in 2018 

In 2018, the rate of social insur-
ance for employees

In 2018, total fund raised by Yili’s 
industrial chain finance

Person-time of people visiting the 
Transparent Factory of Yili online 
in 2018 accumulates to

In 2018, the number of people 
employed in the dairy farming 
industry increased by nearly 

In 2018, the amount of staff’s res-
cue funds distributed was close to 

million

million RMB

billion  RMB

million

Cooperating with Industrial Partners
Yili has cooperated with industrial partners for industrial chain development and developed industrial chain 
finance for the common development of industrial chain partners, by setting up Institute for the Develop-
ment of Dairy Farm Partners, Institute for the Development of Suppliers, and Institute for the Development 
of Dealers . 

Supporting the Development of Social Pasture
Yili has initiated “four connection” mechanisms and set the construction target of “Four Modernizations” 
pastures, to effectively solve the practical problems of farmers and herdsmen, and lead to the win-win de-
velopment of the industrial chain, starting from the problems that farmers and herdsmen were troubled such 
as” weak technology, difficult financing, high risk and slow transformation”. 

Four connections of Yili with farmers and herdsmen

Connection of 
technology 

Connection of 
industry

Connection of 
finance

Connection of 
risk

· Yili has organized and car-
ried out Dairy Cow School, 
Second-Generation Dairy 
Farmers’ Training Program, 
and Animal Husbandry Elite 
Training Class to improve the 
production, operation and 
finance management of the 
pasture with more than 2,000 
training courses and about 
20,000 person-times, among 
which the Second-Genera-
tion Dairy Farmers’ Training 
Program has cultivated more 
than 240 senior managers 
and technicians in key posi-
tions for the pasture. 
· Carry out “face-to-face, 
hand-to-hand” training to 
improve the professional 
skills of the person in charge 
of pasture, milking and feed-
ing in the social cooperative 
pasture .
· Professional competence 
certification was conducted 
for 764 social pastures and 
3,317 personnel. 

· Cooperate with financial 
institutions to launch finan-
cial products such as ensiling 
insurance and project loan, 
to ensure the smooth flow 
of farmers and herdsmen’s 
funds. The total investment 
in social cooperative pas-
tures reached RMB 3.588 bil-
lion, with 567 pastures under 
industrial chain financing. 
· Milk supply and milk reve-
nue increased steadily. 

· Yil i  has developed the 
cultivation of high-quality 
forage grass and promotes 
the integration of planting 
and breeding in accordance 
with the principle of “driving 
planting with breeding and 
promoting breeding with 
planting”. 
· There are more than 1,000 
social cooperative pastures. 
Yili has signed orders with 
silage corn growers, which 
drives farmers to plant and 
sell more than 2.6 million 
mu of silage corn every year. 
The average net profit per 
mu reaches RMB600, which 
increases farmers’ income 
and drives the planting of 
forage crops such as Chi-
nese wild rye and alfalfa. 
· Nearly 40,000 people were 
employed in the dairy farm-
ing industry as milkmen, 
cleaners, and feeders or the 
like, which effectively solved 
the employment problem of 
social workers. 

· Build an integrated mode 
of  industry  and f inance 
featuring “core enterprises 
undertaking substantial risk 
responsibility” to undertake 
risk factors such as cyclical 
agricultural and animal hus-
bandry production, interna-
tional market, and the weak 
anti-risk ability of farmers 
and herdsmen, and establish 
a credit analysis model and 
credit file to serve farmers 
and herdsmen. 



21 22World Integrally Sharing Health 2018 Inner Mongolia Yili Industrial Group Co., Ltd. 

W
in-W

in
Innovation

Social
H

ealth
O

ur Vision and G
oals

About Yili

100%

100%

95.6 %

82

By the end of 2018, 100% raw milk cooperative suppliers in Yili realized large-scale and standardized breed-
ing, and realized 100% remote and real-time monitoring of the production, storage and transportation of 
raw milk in the pasture and intelligent control of the quality of raw milk. 

Driving the
Development of
Suppliers
Yili formulates the “Full Lifecycle” 
Supplier Management System to 
strengthen supplier management 
and realize the common devel-
opment with suppliers. 

“Animal Husbandry Elite” senior management operation training class 

Training in Institute for the Development of Suppliers

Yili's “Full Lifecycle” Supplier Management System 

Development and Access 

Performance management

Risk management 

Relationship maintenance

Ability enhancement

Quit

Classification 

According to Yili Group Supplier Development and Access Management Measures

Make annual supplier performance management plan 

According to Yili Group Supplier Strategic Cooperation Instruction Manual

According to Yili Group Supplier Classification Instruction Manual 

Manage according to Supplier Risk Management Plan  and the risk model in BIEE system 

Make annual supplier capacity improvement plan every year

According to Yili Group Integrated Management Measures for Material Procurement and 
Service Suppliers Withdrawal  

Yili has formulated the Supplier Management Manual  to clarify the 
specific requirements for suppliers in terms of environmental and so-
cial responsibilities. In 2018, Yili signed a memorandum of strategic 
cooperation with 30 suppliers, among which 95.6% have obtained the 
Quality Management System Certification, and 210 have passed the 
Environmental Management System Certification. 

Yili established the Institute for the Development of Suppliers, estab-
lished the joint quality engineer training and certification system, and 
supported the suppliers to complete 40 Six Sigma Quality improve-
ment projects. The Phase III JQE (Joint Quality Engineer) Certification 
class was held in 2018 with JQE personnel participating from 46 suppli-
ers and 82 of them were certified. 

Coordinated Development of Dealers
Through the establishment of Institute for the Development of Dealers , Yili provides trainings for dealers in 
many aspects, such as business operation, team management, new retail, market operation, product promo-
tion, and organizes kinds of dealer trainings for 39,653 person-times in 2018. 

Institute for the Development of Dealers 

The proportion of the large 
scale  and standard diary farm

Remote real-time monitor-
ing of the production, stor-
age and transportation of 
raw milk in the pasture and 
intelligent control of raw 
milk quality

The amount of suppli-
ers that obtained JQE 
(Joint Quality Engi-
neer) Certification

The proportion of sup-
pliers that obtained the 
Quality Management 
System Certification
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3.588 6.382 4.38

3,592
4

Developing Industrial Chain Finance 
Yili builds an inclusive financial platform for the 
industrial chain, establishes an industry-finance 
combination model featuring “core enterprises un-
dertaking substantial risk responsibility”, constructs 
a risk management system with characteristics of 
combination of industry and finance, makes use of 
the big data of the transaction between upstream 
and downstream partners, sets up credit analysis 
model and credit file, monitors the transaction data 
in real time, and truly serves the partners. 

In 2018, Yili launched new project loan products, 
providing more financial support for 56 farmers with 
a maximum financing term of 3 years, the amount 
of which is more than RMB 750 million, introducing 
cow mortgage as a credit enhancement measure for 

the purchase of equipment and infrastructure con-
struction, increasing the number of cows in stock by 
nearly 50,000, expanding the pasture production 
scale, creating more jobs, and driving economic de-
velopment.  

In 2018, the financial amount of Yili industrial chain 
was RMB 14.35 billion, providing 13 financial prod-
ucts such as “silage loan” and “pasture loan”, for 
more than 3,592 upstream and downstream part-
ners, with the average annualized financing rate of 
6% to 8%. By participating in Yili inclusive financial 
plan, the upstream and downstream partners of 
the industrial chain raised nearly RMB 4 million per 
household on average, and each can save about 
RMB 80,000 per year. 

 
160
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2016

44

81.21

2017

143.5

2018
Financing Amount (RMB100 million) 

Providing the Best Service Experience
Yili adheres to the guidance of consumer demands, communicates with consumers comprehensively, pro-
vides transparent, satisfactory and omni-directional services, and improves consumer satisfaction. 

Understanding Consumer
Demands
Yili constantly understands and responds to new 
consumer demands relying on 5 million sales chan-
nels and big data systems nationwide. 

In 2018, Yili continued to publish the Yili China sus-
tainable consumer index report , and promoted con-
sumers to participate in sustainable development 
with the concept of “sharing, health and ecology”, 
so as to form a continuous interaction between en-
terprises and consumers. 

Provide the best service experience 

Yili upgraded its brand image 

In 2018, Yili upgraded its brand image, released a new brand visual system, upgraded the de-
sign spirit of blue, green and red elements, showed its new connotation of "constant transcend-
ence and inclusiveness", and delivered the endogenous power of Chinese brands to global con-
sumers. 

Global Innovation
+

Future with wisdom 

Quality Focus
+

Dare to dream

Natural Nutrition
+

Health for everyone

"Intellectualization" "Internationalization" 
Blue symbolizes global wisdom, while 
blue upper ring symbolizes that intellec-
tualization and globalization will become 
the engine of development.

“Yili represents the highest quality” 
The invariable original heart symbolized 
by red, in which enterprise creed lives, 
which is up to all Yili’s people to make 
promises and fulfill them together. 

“Diversification” 
Green symbolizes health and safety, and 
the green bottom ring symbolizes the 
diversification strategy of healthy food. 

Total fund raised by 
Yili’s industrial chain 
finance

Total fund raised for 
suppliers

Total fund raised for 
dealers

The upstream and 
downstream partners 
of the industrial chain 
raised nearly

million RMB per
household on average

Financed more than

upstream and down-
stream partners14.35 billion RMB

billion RMB billion RMB billion RMB 

Total fund raised for 
farms
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157.45

13.55

million

million

Yili seeks insight into the demands of the middle-aged and elderly consumers 

Yili focused on the middle-aged and elderly dietary nutrition and health, using the middle-aged and 
elderly immersion research methods (including diaries, image recording, anthropology observation, 
depth interview), which covered 4 cities, typical middle-aged and elderly respondents of 7 kinds of 
families, with meticulous observation and interaction, to provide newer and deeper insight sources 
for Yili middle and elderly product innovation. 

Consumer
ethnography Category scanning Big data of health 

New product trends 
for the middle-aged 

and elderly

Aim at the target popula-
tion, deeply explore their 
lifestyle, explore the pain 
spots of diet and health 
care products, to sort out 
the purchase decision 
and brand preference. 

Innovate central mid-
dle-aged and elder ly 
nutrition research, un-
derstand the real health 
status of the middle-aged 
and elderly. 

Aim at potential catego-
ries, integrate zero re-
search data, e-commerce 
data and big data radar, 
and determine the pri-
ority to enter according 
to market capacity and 
growth rate. 

Aim at potential products 
and demand,  co l lec t 
potential new products 
through Mintel and in-
novation exhibitions at 
home and abroad. 

Realizing Quick Response to Demands

Yili establishes a comprehensive customer service system and makes a timely and effective consumer quick 
response system to respond to consumers' pre-sale, sale and after-sale demands. 

Yili customer service system

Consumer communication 
channels 

Customer service 
center 

Service guide 

Satisfaction evaluation 
system 

Satisfaction survey

The complaints unit 
deals exclusively 

Special training for 
quality promotion

Walk with Yili all the 
Way — complaint handling 

APP

Through 4008 customer service hotline 
(24 hours×365 days), customer service 
platform, discipline inspection com-
mission mailbox and customer service 
public mailbox to communicate with 
consumers and answer questions. 

Customer service personnel are stip-
ulated to deliver customer complaints 
to business personnel of product divi-
sion within 15 minutes to solve prob-
lems in time. 

Issue the Service Guide, unify the ser-
vice standards, carry out the inspection 
of the service situation, and perform 
benchmarking with other enterprises. 

Yili Aftersale Service System

Establish a comprehensive satisfaction evaluation system to standardize 
processes such as incoming calls, outgoing calls, online, WeChat group, 
complaint handling.

Regularly carry out satisfaction surveys to collect, summarize and con-
clude consumer opinions, and feed back to relevant departments for 
improvement. 

Complaints unit deals exclusively with consumer complaints, to feed-
back, follow up and deal with complaints timely. 

Carry out special trainings for quality promotion of service to strengthen 
the professional knowledge of nutrition representatives, nutrition con-
sultants and outsourcing customer service.

In order to improve the efficiency of complaint handling, Yili developed 
Walk with Yili all the way — complaint handling APP to speed up the 
process of complaint handling and simplify the work process. 

Carrying out Consumer Interaction
Yili has established kinds of communication channels with consumers to meet consumers' demand for trans-
parent communication, and built a “transparent factory” and future milk platform to achieve closer contact 
with consumers.

Offline Transparent Factory
Yili has opened 36 transparent factories across the country. Consumers can enter the factory by searching 
“visit Yili” on the internet or by logging into Yili's official website to make an appointment according to the 
page prompts. Factories are fully equipped with professional interpreters to answer consumers' questions 
about Yili products. 

Person-time of people 
who visited Yili transpar-
ent factory online in 2018

Person-time of of people 
who visited Yili transpar-
ent factory offline in 2018 
accumulates to
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Online Transparent Factory

Future Milk Platform 

Yili provides consumers with online transparent factory tour service, using technologies of unmanned aerial 
vehicle (UAV) for panoramic view of representative global industrial chain, such as liquid milk, milk powder, 
pasture and so on, to present online virtual factory tour for consumers, showing the whole industrial chain 
and production processes, while consumers can visit online through subscribing to the WeChat official ac-
count for all 365 days a year.

The “Y-Milk” platform is created by Yili, focusing on the innovation and exploration of dairy and health food 
industry, and on the “brand innovation and incubation” and “mass-innovating and intelligent-manufacturing 
platform” of industrial upgrading. As the driver and connector of Yili’s innovation and exploration, externally 
the platform combines with innovative technology platforms, institutions and makers’ creative teams to col-
lect, sort and evaluate creative concepts and ideas; Internally transfer the creative concept with enlightening 
value and construct the creative ecological model co-created and intelligently manufactured by Yili and the 
external. 

The three parties of consumers, makers and Yili brand co-create and share together to become the R&D de-
veloper of innovative products, the participants of brand product R&D and the first users of innovative prod-
uct R&D, enjoying more convenient, green, healthy, interesting, personalized and intelligent products and 
experience.

Through the visit, I know that Yili's production equipment is so advanced, and factory is clean and 
sanitary. What is more, no drop of milk is exposed to the air during the whole production process, 
which makes us fully believe in the quality of Yili's products. 

—— Visiting testimonials from consumer Chen Kuiran 

From June to September 2018, Yili has joint hands with the designer community and the platform to hold 
the Future, Better Opportunities - Future Milk Platform packaging design competition, with the theme of 
“organic product packaging and poster design”, and 6.5 million designers participated in the contest. 

Devoting to Common Development with Staff
Yili regards its employees as the most important wealth and the basis of realizing industrial chain win-win. 
Yili provides the first-class international platform, brings the broad growth opportunity, to help the staff to 
achieve great success and realize the self-value. 

Protecting Employees' Rights and Interests
Yili strictly manages salary, welfare and labor policies to create an equal, diversified and anti-discrimination 
working environment. 

Measures Specific Actions

Remuneration 
system

Employee 
benefits

Equal
Employment

Women’s rights 
and interests

No child labor 
or forced labor

Uphold the concept of comprehensive remuneration management and continue to optimize the level of re-
muneration management. Keep improving the level of employee remuneration based on the position, ability, 
performance and market pay basis.

Pay attention to the spiritual demands of employees, and provide more than 40 employee benefits with spe-
cial significance, such as traditional festivals, personal birthdays, children’s festivals and spouse births, among 
which 15% are statutory welfare items and 85% are non-statutory welfare items. 

Strictly follow the Labor Contract Law and relevant laws and regulations, to prevent discrimination in the hiring 
process, and protect the rights and interests of employees. Ensure employment in accordance with the law 
through the tripartite mechanism of trade union and collective consultation. The signing rate of the Collective 
Agreement, the Special Collective Contract for the Protection of the Rights and Interests of Female Workers, 
and the Collective Wage Consultation Contract reached 100%. 

In accordance with the Special Collective Contract for the Protection of the Rights and Interests of Female 
Workers, equal pay will be paid to men and women for equal work in terms of fixed salary, adjusted salary and 
various welfare benefits, giving full play to the positive role of female employees in enterprises operation. 

In the process of recruitment and employment adhere to the law and compliance, recruitment requirements to 
provide the original identity card and a copy, strictly prohibit the use of child labor and forced labor. 

Supporting Employee Development 
The company establishes Yili Commercial College, with strategic devel-
opment as the core, customizing talent training programs for different 
types of employees. Yili implements various, multi-dimensional and 
differentiated talent training programs, providing employees with a 
variety of skills training and self-learning opportunities, and helping 
employees improve their work ability and professional skills. In 2018, 
the staff training person-times exceeded 722,000. 

The amount of inno-
vation products cre-
ated by Future Milk 
Platform in 2018

The person-t ime of 
staff training exceeded
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New recruits Management personnel

Professionals 

Design and implement differentiat-
ed induction training and guidance 
for the first batch of international 
management trainees to help them 
to accelerate their understanding of 
Chinese culture and integrate into 
Chinese enterprises. 

Design and implement projects such 
as “leadership improvement”, “art 
cultivation”, “quarterly reading” and 
“resuming promotion ambassador” 
to improve the ability and literacy of 
management personnel. 

For middle-aged and senior manage-
ment personnel, Yili has carried out 
training programs such as “marketing 
potential”, “perfect eagle” and “flying 
eagle”; For young management per-
sonnel, design and implement projects 
such as “young potential talents”, “300 
picked troops” and “tutorial system”. 

Carry out business support training, 
organize and implement benchmark-
ing learning programs with “new 
retail” and “international M&A” as 
the core, implement overseas talent 
training classes and intensified training 
classes for southeast Asian expatriates, 
and promote the “Everest summit” 
high-level English learning program. 

Yili takes the lead in introducing six 
sigma improvement technology in 
the dairy industry and cultivating ex-
pert-type quality talents. In 2018, it 
cultivated 67 six sigma green belt tal-
ents, 17 black belt talents and 2 black 
belt masters.

The induction ceremony of new recruits in 2018 

Occupational Health and Safety
Yili regards EHS (Environment, Health and Safety) as 
an important part of fulfilling its social responsibility, 
with “zero violation, zero injury, zero pollution, zero 
accidents” as the goal, promotes the occupational 
health and safety policy of “people-oriented, health 
care, full participation, culture leads, prevention 
first, comprehensive management, continuous im-
provement, the pursuit of excellence”, with risk 
management as the core, establishes perfect occu-
pational health and safety management system, and 
efforts to become an EHS management model for 
the global food industry.  

According to the requirements of relevant laws and 
regulations, such as ISO 45001 international occu-
pation health safety management system standard 

and national work safety standardization, Yili set up 
“3210” management system of production safety, 
and introduced files such as Yili Group EHS Manage-
ment Handbook  and the corresponding program, 
and special solutions, through continuous improve-
ment of the management system and safety evalu-
ation system to achieve the PDCA management im-
proving circulation; Established EHSQ management 
information system to improve the resolution rate 
of safety management and the accuracy of data; Set 
out three maps (safety risk map, safety responsibility 
map and safety accident case map) to enable em-
ployees to clearly handle the risks around them and 
control measures to ensure the personal safety of 
employees. 

Yili “3210” safety management system

0
Production 

safety accidents 

1
Leaders are 
responsible  

2
Prevention mechanism

3
Comprehensive 

Zero violations of staff 
Zero defect for quality 
Zero environmental pollution

One post with two duties 
Safety management must be included in operation management 
Carry out the safety production responsibility layer by layer

Safety risk hierarchical control mechanism 
Hidden dangers troubleshooting, management 
and prevention mechanism

Comprehensively identify safety manage-
ment content 
Comprehensively enhance the safety aware-
ness of all staff 
Comprehensively implement safety produc-
tion and compliance operations

six sigma green belt talents

six sigma black belt talents

six sigma black belt masters



31 32World Integrally Sharing Health 2018 Inner Mongolia Yili Industrial Group Co., Ltd. 

W
in-W

in
Innovation

Social
H

ealth
O

ur Vision and G
oals

About Yili

Work and Life Balance
Yili unblocked the communication between employees, leaders and employees, set up trade union organizations, 
implemented the employee care plan, provided help from aspects such as welfare benefits, living security, career 
development, etc., and opened up more paths for “employees love enterprises”. In 2018, judged by All-China 
Federation of Industry and Commerce, Ministry of Human Resources and Social Security and All-China Federation 
of Trade Union, the trade union of Tianjin Yili Dairy Co., Ltd. was awarded the title of “National Advanced Enter-
prise Trade Union in Employees and Managers Evaluation”, setting a good example among private enterprises. 

Yili introduced the network information platform of “Happiness E Station” and entrusted professional psycholog-
ical consulting agencies to provide decompression training for employees; Open up a 24-hour service hotline to 
enhance the psychological self-repair ability of employees and maintain their legitimate rights and interests. 

Yili’s Staff Care and Love Map

Xi 'an Branch organized Woman’s Day activities and 
Children’s Day parent-child activities 

Dalian Branch carried out football carnival 
activities

Beijing Branch carried out running · Beijing, 
Tianjin and Hebei activities

Zhengzhou Branch organized the “Zhongyu-
an Cup” football match

Hangzhou Branch organized employees to 
carry out activities outside the city in 2018

Nanchang Branch carried out art lit-
eracy promotion activities

Changsha Branch held the celebration of 
“Olympic decade” 

Chongqing Branch held female staff care 
activities on  International Women’s Day 

Kunming Branch organized family mem-
bers of employees to carry out par-
ent-child interaction activities 

Yili Guangxi factory set up KTV, gym and other 
entertainment centers for employees 

In 2018, Yili has provided love assistance 
to nearly 20 employees; For the children 
of employees who have difficulty in go-
ing to school, Yili carried out “golden 
autumn supporting education” consola-
tion and helped more than 50 families; 
A total of nearly 2 million RMB has been 
invested in love assistance and golden 
autumn supporting education. Won National Advanced Enterprise Trade Union in Employees and 

Managers Evaluation 

Mother’s sand
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North America Europe

Asia

Southeast Asia

"Through many contacts and talks, we think Yili is a respectable enterprise, and a truly concen-
tric enterprise with consumers." 

—— President of CHOMTHANA, Soh Chee Yong

Layout of Global Industrial Integration
Yili continues to promote the “global web” strategy 
and actively expand international business by build-
ing and relying on the “global innovation system, 
global resource system, global market system”. To 
build resources, innovation, market “global sharing 
economic circle” in Asia, Europe, America, Oceania 
and other developed regions of the dairy industry, 
complete the two-stage upgrade of the R&D and 
market globalization; To promote the establishment 

of a “circle of friends in the global dairy industry” 
featuring friendly cooperation, mutual assistance 
and win-win results, complement and share glob-
al dairy resources, and help China's dairy industry 
open up new paths for global coordinated develop-
ment and win-win cooperation.

In 2018, Yili products has been fully launched in In-
donesia and other Southeast Asian markets. 

In November 2018, Yili participated in the first China International Import Expo and hosted a global dairy 
partner forum, with the theme of “jointly building world quality”, involving raw and auxiliary materials, asep-
tic packaging, intelligent equipment and other industries, aimed to jointly create a high-quality new dairy 
industry with complementary resources, innovative synergy, openness and win-win results.

Yili signed strategic cooperation agreements with 32 internationally renowned companies including SGS, Bureau Veritas, Tetra Pak, 
and DuPont.

PT. Green Asia Food Indonesia

Yili acquired CHOMTHANA, Thailand’s largest local ice cream company 

Yili Oceania Dairy Limited

In November 2018, Yili announced the acquisition of 
CHOMTHANA, the largest local ice cream company 
in Thailand. As an important region along “the Belt 
and Road Initiative”, Yili has officially entered Thai-
land, a consumer market with a population of nearly 
70 million. Yili will join hands with the Southeast Asian 
market in the future, promote the complementary ad-
vantages between China and Thailand, give full play to 
the strategic synergies, and further realize the dream 
of “World Integrally Sharing Health”. 

Yili Oceania Dairy Limited is an integrated dairy base 
established by Yili in the south island of New Zea-
land, which is also the largest integrated dairy base 
in the region, covering many fields, such as scientific 
research, production, deep processing, packaging. In 
2013, Yili established a new record for the investment 
scale between China and New Zealand. As the first de-
veloped country to sign a free trade agreement with 
China, New Zealand’s dairy industry cooperation is an 
important part of the economic and trade cooperation 
between the two countries. Yili Oceania Dairy Limited 
base plays an important role in promoting the dairy in-
dustry cooperation between China and New Zealand. 

Yili Oceania Production Base has 73 cooperative pas-
tures, providing stable income security for local dairy 
farmers, who actively participates in various local pub-

Yili held its global premiere of Joyday ice cream in 
Jakarta, Indonesia, on October 23, 2018. Under the 
overall deployment of internationalization strategy, 
Yili took Indonesia as the first station to enter the 
Southeast Asian market. The newly issued 11 Joyday 
ice creams are the first high-quality products to be 
launched in Southeast Asian markets such as Indone-
sia. Yili entering in Indonesia has played a positive role 
in boosting local tax revenue, employment and the 
surrounding economy. 

lic benefit activities of environmental 
protection, and fulfills and imple-
ments the original commitment. 

Oceania
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Quality and 
Innovation

Yili sticks to the principle of “Yili represents the 
highest quality”, and adheres to the strategy 
of “Leading Quality Strategy 3210” for a long 
time to create a “Industrial Chain Quality Man-
agement Ecosystem”. With the leading inter-
national standards, Yili realizes the control from 
the source to the end and provides consumers 
with the best quality products. 

Yili drives all links in the industrial chain to 
achieve sustainable and green development; 
Carry out and continue to invest in green pro-
duction and green building, produce more 
eco-friendly products. 

Yili has established a Technology R&D and 
Industry-University research cooperation 
platform, and set up an innovation center to 
integrate global talent, technology and other 
intellectual resources, built a “Global Wisdom 
Chain” and carried out a series of basic re-
search projects.

Yili insists on regarding quality as life, green development as standard and product innovation as 
driving force, committed to providing consumers with the most trustworthy products, giving play to 
its leading experience, driving the development of the industry and creating social value.

Enhancing Quality Guarantee

Adhering to Green Development

Building Innovation Platforms
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285.88 16,123.05

664

182

790,000

463.14

3 2 1 0

Number of food safety incidents 
in 2018 

Cost of testing in 2018 

Total investment in 
environmental protection in 2018 

Reduced energy consumption 
in 2018 

Total water savings in 2018 

Investment in testing equipment Coverage of annual environmental 
impact assessments in 2018

Total investment in R&D in 2018 Number of patents granted 
in 2018 

million RMB 

million RMB 

million RMB 

million RMB 100 %

tce tons 

5%1001,000

Plastic usage reduced by Yili 
in 2018 

Wastewater discharged at 
environmental standard

Number of nationally-recog-
nised green factories

tons 

9 400+ 2,000

Number of consecutive 
years of carbon inventory

Reduction in use of HDPE in 2018 Reduction in packaging paper 
in 2018

tons years tons 

Enhancing Quality Guarantee
Yili continuously promoting global quality management system as well as enhancing intelligent and digital 
management, to achieve quality control across the entire industry chain. Yili fulfills the core belief that “Yili 
represents the highest quality”, so that everyone can enjoy the healthy and nutritious milk.

Promoting our Quality Management System

Yili's “Leading Quality Strategy 3210”

Yili has formulated and long practiced its “Leading Quality Strategy 3210” and built an “Industrial Chain 
Quality Management Ecosystem” and committed to creating an “All-Staff, All-Process, and All-Over” quality 
management system. Yili is the first dairy enterprise to have received FSSC 22000 certification.

Three
First-Class

Two 
Foundations 

One-vote 
Veto

Zero
Accidents 

· Building a world first-
class study-type and 
professional talent team.

· Developing world first-
class quality standards 
covering raw materials, 
products, hygiene, tech-
nologies and infrastruc-
ture.

· Producing world first-
class products.

·  Wor ld - l ead ing 
quality management 
system.

· Whole-chain quality 
automatic manage-
ment mechanism.

· Adopting one-vote 
veto mechanism 
to any process or 
result of the whole 
chain inconsistent 
with food safety 
and product quality 
requirements.

· Ensuring the zero 
food safety accident 
level.

Industrial Chain Upstream Industrial Chain Midstream Industrial Chain Downstream 

Yili carries out the modern, standard, 
intensive, and large-scale farm con-
struction in the industry, collects and 
describes all the procedures and links 
regarding breeding and management 
of the modern dairy farm in a uniform 
specification, standard, and format, 
and gives  instructions for professional 
breeding and daily management in 
a scientific way, so as to improve the 
farm management level.

Yili has set strict standards of quality 
control, and pioneered the industry’s 
“Three-Lines-of-Defense Quality Con-
trol System”. Yili improves 50% higher 
than the national standard as enter-
prise’s standard, and 20% more as 
the internal control standard. Yili’s in-
spection standards and frequency are 
more stringent than those of China, 
Europe, America, Oceania and many 
other countries. 

Yili took the lead in establishing thor-
ough product traceability procedures, 
which resulted in allowing products 
to be traceable in a comprehensive, 
timely and informatized way, in a for-
mat that is compatible and integrated 
with standard national platforms. 

Yili’s “Industrial Chain Quality Management Ecosystem”

Yili has devel-
oped a series of 
energy manage-
ment systems, 
actively intro-
duced new con-
cepts of energy 
saving, carried 
out the carbon 
emission investi-
gation for 9 con-
secutive  years,, 
sought possibil-
ities of emission 
reduction, and 
continuously 
contributed to 
the mitigation of 
climate change. 

CLIMATE 
ACTION

%

Coverage of annual social 
impact assessments in 2018

100 64

Number of national, industrial and 
local standards with Yili participa-
tion in 2018 

RESPONSIBLE 
CONSUMPTION
AND
PRODUCTION

Yili establishes 
globally superior 
quality, continues 
to build green 
industrial chain, 
adopts full lifecycle 
environmental 
m a n a g e m e n t 
practices, and 
uses environ-
ment- f r iendly 
packaging to 
ensure responsible 
production and 
consumption of all 
products. 
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Strengthening Intelligent Operations and Management
Yili promotes intelligent management and digitized operations across the entire industrial chain. We have devel-
oped the “Manufacturing Execution System” (MES), constructed “traceable, intelligent and transparent” digital 
factories. Here we use automatic pallet management and conduct data mining and analysis across all processes by 
means of R&D, cost analysis, quality assurance, and product circulation throughout the information system, creat-
ing a food safety chain that is both datamation and can be easily visualized.

· Full-route GPS tracking 

· Pedigree archives 
created at each cow’s 
birth 

Raw milk transportation 

Milk source 

Raw milk processing 
· Barcode scanning 
and random inspection

Production process 
· Model of tracking product 
batches
· Model of setting  up elec-
tronic information record in 
key links
· Model of quality manage-
ment information compre-
hensive integration 
· Tags manufacturing informa-
tion , connecting to CRM 
· Model of covering ERP net-
works across the countryImproving Food Risk Analysis

Yili has established a three-level food safety risk monitoring and control system through “the Group-Business 
departments-Factories”covering more than 80 testing groups. More than 1,000 criteria are tested for quality. 
Each key dimension of food safety and quality control is tracked from the beginning to the end of the supply 
chain for monitoring, analysis, control, and prevention to lower food safety risks.

Yili food 
safety risks 

prevention and 
control system

Risk 
announcements 

Risk identification 

Risk monitoring 

Risk warning 

Warning 
cancellation 

Risk control 

Tracing and recalls

Yili teamed up with European research institutes to establish an early warning system for food safety across 
our entire industry chain, and introduced a product and raw material risk information database from the UK 
Food and Environmental Research Agency to perform identification, monitoring, and evaluation of risks. We 
also cooperated with Wageningen University to study potential risk prediction models, helping to forecast 
and avert dairy safety risks.

Adhering to Green Development
Yili closely adheres to the principle of environmental protection. Yili has built a model of environmentally sus-
tainable development, and set a three-level environmental protection goalset involving the control of energy 
consumption, the reduction of emissions of pollutants and greenhouse gases, and the protection of the envi-
ronment from end-to-end.

Yili’s environmental sustainability model

Third-tier goal
Ensure the emission of pollutants complies with all legal requirements, 
and reduce water and power consumption per unit of product.

First-tier goal
Greenhouse gas emissions to be kept below 1.87 million tons by 2020.

Second-tier goal
Reduce comprehensive energy consumption per unit of product and 
improve the environmental friendliness of the manufacturing process. 

In 2018, Yili followed the existing carbon inventory system, and had a breakthrough in ability to calculate car-
bon emissions from dairy farms, and incorporated emissions into reduction plan, completing the initial stages 
of the company’s full-lifecycle carbon inventory. 

In 2018, Yili’s five subsidiary companies were awarded the title of national-level “Green Factories” by the 
Ministry of Industry and Information Technology. Yili had established green manufacturing benchmarks for 
their industries and made strong contributions to China’s goal of becoming a manufacturing superpower as 
specified in the “Made in China 2025” action plan.

Based on national and industrial resource management standards, Yili formulated the Yili Group Energy Man-
agement System Operating Manual and Yili Group Energy Management  and Sustainable Development Out-
line  to encourage our factories to reduce energy consumption. Yili has conducted carbon inventories for nine 
consecutive years and won the Carbon-Value Award six consecutive times.

Hubei Huanggang Yili has been highly technologically innovative and accomplished a number 
of sustainability reforms in 2018, from milk source selection and animal cultivation, to recycla-
ble package selection, from optimal matching of logistics chains and production lines, to en-
ergy savings and emission reductions in production processes. The company also established 
energy management systems to more effectively monitor energy consumption data, discover-
ing and resolving areas of excessive energy consumption as quickly as possible through data 
collection, analysis and benchmarking to reduce economic and environmental losses. This lays 
a foundation for the construction of model dairy enterprise applying and integrating advanced 
green technologies.

Yili implemented measures such as indirect cooling and reverse osmo-
sis water recycling, which saved 1,627 tons of water per day, and won 
us the title of Top Water-Saving Enterprise in Hohhot City in 2018.

Saving Resources and Energy

The Super-smart, Super-automated Energy Management System of 
Hubei Huanggang Yili Dairy Co., Ltd. 

Winning the Carbon-Value Award

By the end of 2018, the 
accumulated investment 
in testing equipment

Cost of testing in 
2018

Number of food safety 
incidents in 2018

million RMB

million RMB
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400+ 2,000

1,000

Strengthening Waste Management

Focusing on Green Construction

Strengthening Whole-Industry-Chain Innovation and Cooperation

Green Logistics and Packaging

Yili has conducted compliance treatment of wastewater, gas emission and solid water, continuously improv-
ing green production technologies and utilizing clean energy, to effectively reduce waste generation.

Waste gas 
treatment

Wastewater 
treatment

Disposal of 
solid waste

Biogas 
applications

In 2018, coal-fired boilers 
in 19 factories were con-
verted to gas burners. Six 
factories were renovated 
with desulfurization and 
dust removal equipment. 
Four factories removed 
old coal-f ired boilers 
and replaced them with 
newly purchased steam 
gas boilers to control the 
emission of atmospheric 
pollutants such as sulfur 
dioxide, nitrogen oxides, 
and particulate matter.

In 2018, Yili completed 
56 wastewater treatment 
substations. All wastewa-
ter was treated at Yili-built 
treatment plants and was 
discharged in accordance 
with regulations. Strict 
safeguards were put in 
place to avoid pollutant 
discharges, helping com-
prehensively improve 
water quality.

In 2018, Yili advocated 
the safe disposal of solid 
wastes, classified collec-
tion of general solid wastes 
and hazardous wastes, 
and handed them to third 
parties with disposal qual-
ifications to achieve 100% 
standardized disposal of 
solid wastes.

In 2018, biogas boilers 
were installed in seven 
factories, producing about 
30 tons of steam per day, 
equivalent to about 2,400 
cubic meters of natural gas.

Yili incorporates environmental and social factors into all of feasibility studies for all construction projects, 
and integrates concepts of low-consumption, high-efficiency, and environmental-friendliness into its full-li-
fecycle approach to project management. Yili focuses on “saving land, saving energy, saving water, saving 
materials, and protecting the environment”, striving to achieve the harmonious coexistence of economic 
benefits and natural environment.

Saving 
Land 

Yili utilizes land that is inappropriate for agri-
cultural or forestry use, or urban brownfields, 
for new construction. For example, the land 
used in new construction project in Pingyin 
County, Jinan, was the site of an abandoned 
industrial plant and scrapyard.

Optimizing the settings of LED lamps can 
save 304,500 kwh of electricity per year, 
which is equivalent to reducing CO2 emis-
sions by 63.04 tons per year, SO2 emissions 
by 2.45 tons, and NOX emissions by 2.10 
tons.

Saving 
Energy 

All factories have built-in wastewater treat-
ment stations, and the treated reclaimed 
water is used for landscape irrigation and 
flushing toilets.

All factories and office buildings utilize in-
tegrated civil engineering-based designs 
and interchangeable indoor and outdoor 
decoration.

Yili designs environmental-freindly facilities 
and projects that are constructed and oper-
ated synchronously, thus achieving full-life-
cycle environmental management and mini-
mizing the impact on the environment from 
construction to operation and demolition.

Yili is committed to sustainable packaging research 
and development, reducing material consumption, 
and energy consumption from processing. Yili en-
courages the use of environmental friendly packaging 
materials originating from responsible producers, such 
as aseptic carton packaging certified by the Forest 
Stewardship Council (FSC), improving vehicle utiliza-
tion and turnover efficiency, reducing cold storage 
areas and the number of vehicles used. All vehicles are 
strictly required to meet emission standards, reducing 
their impact on the environment. 

In 2018, Yili introduced analytical software to simu-
late the processing, filling, sterilization, storage, and 
transportation of all packaging. The existing bottle 
structure was analyzed and improved. Yili’s annual use 
of HDPE (High-Density Polyethylene) materials was 
reduced by more than 400 tons, the use of packaging 
paper was reduced by about 2,000 tons, and the use 
of plastics was reduced by 1,000 tons.

Yili believes that “No innovation, No future”, and sees innovation as “core driving force” of enterprise develop-
ment. Yili’s development concept is that “innovation is the incubator of the future, and intelligence brings the 
world together.” Yili has actively constructed several leading platforms for technology research and development 
and for industry-university-research cooperation, and constantly promoting the innovation development of the 
dairy industry and lead this process through a system of “enabling” and “integration”.

Yili is fundamentally oriented around consumer demand, deepens management innovation, and has established an innova-
tion system that covers the whole industrial chain, from the upstream, to the midstream, and downstream, ultimately shar-
ing the value of this innovation with consumers and partners across the industrial chain.

Building Innovation Platforms

Saving 
Water 

Saving 
Materials 

Environ-
mental 

Protection 

Coverage of annual 
environmental impact 
assessments in 2018

Reduction in use 
of HDPE in 2018

Plastic usage re-
duced by Yili in 2018

Reduction in pack-
aging paper in 2018

Coverage of annual social 
impact assessments in 2018

tons tons

tons

Number of patents 
granted in 2018

Granted invention 
patents

Granted new utility 
model patents

Solar water heating system
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Apply innovation concept to improve 
the construction of milk sources and 
fundamental R&D level.

Upstream

Build intelligent factories to realize the 
whole process data mining and analysis 
from R&D, cost control, quality assurance 
and product circulation by information 
system, so as to reduce food safety risks. 

Midstream

Creates new business models and mar-
keting methods through internet-based 
philosophies and means, and continue 
to provide consumers with convenient, 
engaging, and positive consumer expe-
riences and interactions. 

Downstream

· The Yili Food Industrial De-
sign Center was recognized 
as one of the first industrial 
design centers in Inner Mon-
golia Autonomous Region

· Yili has won approval for  
China’s first batch of national 
pilot projects for standardized 
consumer goods, becoming 
the first and only enterprise in 
the industry

· Yili was named the national 
pilot enterprise for supply chain 
innovation and applications

Yili Product Technology Innovation Award

Award Technology/Product Receipient

Yili Butter (Best Asian Dairy Product Award)

Ambrosial High-end Granular Greek Yogurt
(Best Brand Extension Award)

Youyue Women’s Formula Milk Powder 
(Best Milk Drink Award)

World Dairy 
Innovation Award

Asian Food 
Innovation Awards

World Beverage 
Innovation Awards

Promoting Integration of 
International Research and Development Platforms

Participation in the Formulation of Industrial Standards

Emphasizing the Protection of Intellectual Property

European Innovation Center

Sino-US Wisdom Valley “EU 2020, 
EU-China-Safe” Project 

Yili Group International 
Science and Technology 
Cooperation Base

In September of 2018, the Yili Eu-
ropean R&D Center was officially 
upgraded to the Yili European 
Innovation Center, and the Coop-
erative Laboratory of Wagenin-
gen University was unveiled. This 
marked the further cooperation 
between Yili and Wageningen Uni-
versity in innovation research and 
development, talent exchange, 
resource sharing, and project de-
velopment.

In September 2015, Yili led the 
implementation of the Sino-US 
Wisdom Valley, integrating top 
universities, research institutes 
and institutions in the United 
States, and launching all-round 
and multi-dimensional cooperation 
in many fields such as “nutrition 
and health, product research and 
development, food safety, agri-
cultural science and technology, 
animal husbandry and veterinary, 
ecological environmental protec-
tion, enterprise management and 
personnel training”. 

As the project’s only participating 
Chinese dairy product enterprise, 
Yili has jointly carried out a Si-
no-European food safety coop-
eration research project together 
with Queen’s University Belfast, the 
FERA (the Food and Environment 
Research Agency), RIKILT, and the 
China National Center for Food 
Safety Risk Assessment. This pro-
ject is mainly concerned with data 
visualization research, applications 
of food authenticity verification 
technologies, applications and 
conversion of food safety pollutant 
detection technologies, building 
consumer confidence, and other 
related tasks.

The Yili International Science and 
Technology Cooperation Base has 
been recognized by the Ministry 
of Science and Technology as a 
“model international science and 
technology cooperation base” 
which provides scientific and tech-
nological support for the compre-
hensive upgrading of China’s dairy 
industry.

Meeting of the Sino-Dutch business council and the upgrading cere-
mony of Yili Innovation Center; held in Wageningen, the Netherlands

Yili utilizes its own strengths to promote the reform of the industry and participates in industry exchanges 
and the formulation of standards, such as the National Nutrition Plan (2017-2030) Seminar, the formulation 
of Industrial Policy for the Dairy Products Industry , and the revision of the  General Standard for the Labeling 
of Prepackaged Foods , which were led by the China Food Industry Association. 

In 2018, Yili participated in the formulation and revision of a total of 64 national standards, industrial stand-
ards, and local standards, including 46 national standards. The local standard of Technical Specification for 
Excrement and Sewage Treatment of Large-scale Dairy Cattle Breeding  was awarded a “Pilot Standard of 
Inner Mongolia” by the government of the Inner Mongolia Autonomous Region.

Yili has formulated relevant rules and regulations for the protection of intellectual property in accordance 
with the national standards of the  Enterprises Intellectual Property Management Practice , including the 
Handbook for Intellectual Property Management of Yili Group, the Compilation of Intellectual Property Pro-
cedure Documents of Yili Group, the Measures for Patent Awards and Remuneration Management of Yili 
Group,  and has unified and standardized all stages of collection, generation, circulation, analysis, examina-
tion, and publication of information regarding intellectual property rights.

Yili Product 
Technology Innovation



P48Caring for the Youth
Yili carries out safety, science, and cultural edu-
cation projects, so as to help teenagers grow in 
a healthy and well-rounded way and lay a foun-
dation for China’s future development.

P49Conservation of Biodiversity
Yili continues to fulfill the commitments of the 
Convention on Biological Diversity, by building 
a green industrial chain, carrying out ecological 
protection projects, and helping spread popular 
awareness of these issues to help protect biodi-
versity.

P53Supporting Community Development
Yili shares its development achievements with 
the community, helps its communities develop 
sustainably, responds quickly to natural disas-
ters, organizes emergency relief when needed, 
carries out staff volunteer activities, and gives 
back to society.

Yili participates in a number of public support and charity activities, pays close attention to the 
growth and health of the younger generation, proactively participates in the government’s targeted 
poverty alleviation campaign, supports the healthy development of local communities, and imple-
ments the UN’s Convention on Biological Diversity.Social Welfare

P51Contributing to Targeted Poverty 
Alleviation
Yili has explored new forms of poverty allevi-
ation and new models of sustainable poverty 
alleviation, and strives to establish long-term 
mechanisms for poverty alleviation and relief 
and create a targeted poverty alleviation model 
that is “based on industry, multi-dimensional, 
and precisely targeted”.
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90,000 10,000 Yili attaches great importance to green 
development. We integrate biodiversity 
conservation into all aspects of enterprise 
development and promote the protec-
tion of biodiversity by all our industrial 
chain partners and the public.

NO POVERTY

Yili is committed 
to helping others 
enjoy equal ac-
cess to economic 
resources, espe-
cially low-income 
and vulnerable 
groups. We car-
ried out a series of 
targeted poverty 
alleviation activi-
ties to achieve the 
goal of poverty 
eradication. 

Y i l i  p ro v i d e s 
high-quality edu-
cation for youth, 
guarantees their 
physical and men-
tal health and pro-
motes educational 
equity.

QUALITY
EDUCATION

Yili Nutrition 2020 Project in 2018

21 25 11.5

Total investment in China’s Well-off 
Milk Campaign

The number of provinces and 
autonomous regions covered by 
China’s Well-off Milk Campaign

Donations of nutritional milk 
powder for Nutrition Poverty 
Alleviation Plan equivalent to

million RMBmillion RMB

Yili Ark in 2018

Yili Future Park in 2018

Covered teachers and students 
more than

135 330,000

Covers primary and second-
ary schools

Covers primary and secondary 
school students

Annual Report on
Biodiversity Protection

Helped left-behind children 
more than

LIFE ON LAND

Caring for the Youth

Yili Ark

Children’s safety education class

In December 2018, on the sixth anniversary of 
the “Yili Ark” Children’s Safety Public Charity 
Project, Yili jointly launched the “6 Years of 
Care” Yili Ark Children’s Growth Campaign 
together with the Western China Human Re-
sources Development Foundation and Ifeng.
com. The special “Yili Ark Seven-Color Sails” 
activity focusing on children’s safety was host-
ed during the Spring Festival, focusing on the 
themes of “Safety, Growth, and Dreams” to 
promote the Yili Ark Children’s Safety Public 
Charity from schools, to families, and to soci-
ety at large, drawing attention from society 
and inviting public support and participation 
in this public charity campaign for children’s 
safety. Yili officially launched the “Yiqi (All To-

gether) Public Charity” initiative, which became the 
first company-wide public charity initiative in China’s 
dairy industry. This event mobilized all employees 
to actively participate in public charity activities, so 
children across society can feel that Yili and all of our 
employees care for and support them.

73,000 2.15 5

Milk powder donations to 
the PRO-KIDO Maternal Love 
“Liangshan Travel” Campaign 
equivalent to 

Total investment in the Youth En-
trepreneurship Poverty Alleviation 
Campaign

Number of people reached in Nu-
trition Poverty Alleviation Plan

million RMB million RMB

68
Total investment in Community 
Poverty Alleviation

The number of volunteer activities 
hosted by Yili in 2018

650,000

4 107 70

The number of “Safety Eco-schools”  
built by Yili Ark in 2018

Special training sessions on child 
safety were carried out more than

Donations to the Yili Ark in 
2018 amounted to

million RMB

11 260,000

Investment amount Covers provinces 4.6m2 Wetland Conservation
 Project ended up conserving
 a wetland area of 

1st 

km22.8 million RMB

RMB

Strong youth make for a strong country. Yili cares for the healthy growth of the younger generation, 
explores innovative education methods for them, and deeply cultivates the practice of caring for young 
people in need.

“Yili Ark” is the first public charity project for children’s 
safety in China to be co-sponsored by Yili and Western 
China Human Resources Development Foundation. The 
project uses ‘Safety Eco-schools’ as their core, supporting 
them with Yili Ark smartboards. This provides children with 
critical safety education and helps children learn to protect 
themselves through a series of measures such as central-
ized training, field visits, and physical donations.

In 2018, Yili invested 4 million RMB in more than 70 special 
training courses for children’s safety in eight counties and 
districts across China, including the Oroqen Autonomous 

Banner and Wuchuan County of Inner Mongolia, Lantian 
County of Shannxi Province, Daguan County and Mojiang 
County of Yunnan Province, Daozhen County of Guizhou 
Province, Yangxin County of Hubei Province and Daming 
County of Hebei Province, supporting the construction of 
107 Safety Eco-schools. The project content covered more 
than 10 safety education topics, such as escaping a disas-
ter area and avoiding drowning, and reached more than 
90,000 teachers and students. The focus of these activities 
was on left-behind children in rural areas whose parents 
have moved to larger cities to work, and more than 10,000 
of these left-behind children were helped.

Yili Ark’s Seven-Color Sails helps children learn to protect themselves

Yili Ark released the first Company-wide Public Charity 
Initiative of China’s Dairy Industry

The sixth anniversary of the “Yili Ark” Children Safety Public 
Charity Project
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Yili Future Park
“Yili Future Park: Connecting the World and Children with Technology” is a popular science educational charity 
project set up by Yili for teenagers and children across the country, focusing on poor mountainous areas and rural 
schools. It promotes knowledge exchange and sharing across regions, cultures and languages.

In 2018, 2.8 millon RMB was invested 
through Yili Future Park to carry out 
activities such as Science Populariza-
tion in hundreds of Schools, Dream 
Winter Camp, 2018 International 
Youth Popular Science Convention, 
and Community Science Posts, cover-
ing 330,000 students in 135 primary 
and secondary schools in 11 provinces 
and 21 cities and regions, as well as 
donating more than 10,000 books 
and creating 35 science classrooms 
for schools in mountainous areas and 
historical revolutionary base areas.

“Yili Future Park - Connecting the World’s Children through Science and Technology”

Conservation of Biodiversity
As the only Chinese company which signed the Letter of Commitment on Corporate and Biodiversity, a United 
Nations convention on biological diversity, Yili actively promotes the benchmarking and study of United Nations 
Sustainable Development Goals (SDGs), and is committed to sustainable development and the realization of eco-
logical protection goals. 

Yili systematically summarized the influencing factors on biodiversity and analyzed the impacts on biodiversity 
during company operation, identifying five factors (habitat change, climate change, species invasion, overex-
ploitation and pollution) and six areas of corporate activity which influence biodiversity. Yili established a biodiver-
sity protection management system, and carries out full-lifecycle biodiversity conservation and management.

Site Selection and Facilities

Supply Chain / Commod-
ity / Raw Materials

Transportation and Logistics
· Green warehousing control 
· Direct sale from factory to customers 
· Optimized logistics paths 
· Increasing vehicle load efficiency 
· Dedicated transportation routes

· Consideration of ecological environment 
impact for all construction projects 
· Complete installation of all needed envi-
ronmental protection facilities 
· Use environmentally-friendly and ener-
gy-saving building materials

Products

· Reduced waste production 
· Advocate separated waste recycling 
· Promotion of green consumption

Employees Daily Work

· Green offices 
· Promotion of employee awareness of 
environmental protection 
· Employee volunteer activities

· Energy cascade utilization and recycling 
· Clean production technologies 
· Comprehensive accounting of carbon 
emissions 
· All pollutants discharged within standards 
· Continuous improvement of manage-
ment, processes, and technologies

Production and 
Manufacturing Processes

· High environmental protection re-
quirements for supplier access 
· Audit suppliers for environmental pro-
tection 
· Purchased raw and auxiliary materials 
meeting environmental standards 
· Selection of biodegradable packages

Yili released first Annual Report on Biodiversity Protection

In November 2018, the 14th Conference of the Parties to the 
United Nations Convention on Biological Diversity was held 
in Egypt. As the only Chinese enterprise to have signed the 
United Nations Convention on Biological Diversity’s Letter 
of Commitment on Business and Biodiversity,  Yili was invited 
to attend the meeting. The first Annual Report on Biodiver-
sity Protection was also released worldwide at this event. Yili 
shared its successful experience and concrete practice in this 
field with representatives of more than 190 countries.

Report on 
Biodiversity Conservation

Yili joined hands with the WWF to lead the “Public Service Scientific Examina-
tion Group” to build nesting boxes for migratory birds

In September 2018, Yili joined hands with the World Wide 
Fund for Nature (WWF) to launch the “Wetland Animal 
Guardian” volunteer activity in Huangnihe National Nature 
Reserve, leading a “Public Service Scientific Examination 
Group” which composed of ten “guardian volunteers” to 
build artificial nest boxes for migratory wetland birds in the 
reserve. 

Yili launched the 4.6 Square Meters Northeast Wetland 
Conservation Project, named “Natural Gifts to Give Back to 
Nature”. For every box of Satine organic milk purchased by 
consumers during this event, Yili would donate an amount 
to charity that would allow for the protection of 4.6 square 
meters of wetland. By the end of 2018, the total protected 

area had approached the total land area 
of New Zealand.

Full-lifecycle biodiversity 
conservation and

management
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2.15

Contributing to 
Targeted Poverty Alleviation

Yili fully implemented the spirit of the Notice of the Poverty Alleviation Plan for the 13th Five-year Plan Pe-
riod Released by the State Council,  utilizing its core business advantages to explore new ways of alleviating 
poverty and creating a new model for sustainable poverty alleviation, building a model of targeted poverty 
alleviation that is “based on industry, three-dimensional, and precisely targeted”.

Health Care Poverty Alleviation
Yili actively engages the national policy for targeted poverty alleviation. In order to contribute to the nation-
al strategic targets of comprehensively alleviating poverty by 2020, Yili has launched a high-precision public 
charity project for poverty alleviation named “Yili Nutrition 2020”. This project tightly focuses on special 
groups such as the infants, children, orphans, and the elderly of impoverished households and supports them 
with health and poverty alleviation measures.

China's Well-off Milk Campaign

In 2018, Yili partnered with the Red Cross Foundation of China to promote China’s Well-off Milk Campaign 
as a subsidiary of “Yili Nutrition 2020” to focus on the need of nutritional improvement for children in pover-
ty-stricken areas. The project invested RMB 21 million to go deep into the key areas of targeted poverty al-
leviation such as the “three provinces and three prefectures” (Tibet, Xinjiang, Sichuan,etc) to ultimately span 
25 provinces, 130 cities and counties, and 12,000 schools, and donate  6.24 million boxes of Yili student milk 
help nourish and support the healthy growth of our youth.

To help a student is to help a 
family, and supporting educa-
tion means caring for the future 
of our country. Thanks to the 
nutritional support provided by 
the Yili Group for the students 
of Liangshan. Yili has provided a 
strong guarantee for Liangshan's 
poverty alleviation plan. 

-- Xiao Chun, Deputy Gover-
nor of Liangshan Prefecture

Upgrading the Strategies of the "Yili Nutrition 2020" and China’s Well-off Milk Campaign

Many of Yili’s public charity projects greatly complement United Nations Sustainable Development Goals. 
Especially in the field of youth, Yili has been a prominent practitioner and leading charitable actor, and can 
serve as an excellent and meaningful reference model. 

-- Liu Meng, Head Representative of Asia and Oceania to the United Nations Global Compact

Nutrition Poverty Alleviation Plan
Yili launched Nutrition Poverty Alleviation Plan as a 
subsidiary of “Yili Nutrition 2020”, and donated 11.5 
million RMB worth of milk powder to Daning and 
Yonghe Counties of Shanxi Province and Zizhou and 
Qingjian Counties of Shaanxi Province, among other 
high-poverty areas. In the Plan, Yili conducted public 
nutrition lectures to help children, pregnant women, 
and the elderly in impoverished areas and improve 
their awareness of nutrition, ultimately reaching more 
than 73,000 people. “Yili Nutrition 2020” Nutrition Poverty Alleviation Plan

PRO-KIDO Maternal Love Plan
Yili’s PRO-KIDO Maternal Love Plan “Liangshan Travel” Campaign, as a sub-
sidiary of “Yili Nutrition 2020”, joined together with the China Red Ribbon 
Foundation, donated 2.15 million RMB worth of PRO-KIDO infant formula 
milk powder to milk-deprived infants and toddlers in the Puge, Yuexi, and 
Jinyang areas of Liangshan Yi Autonomous Prefecture in Sichuan, and provid-
ing charitable educational lectures to Liangshan medical staff and mothers to 
provide informed and rational parenting knowledge.

PRO-KIDO Maternal Love Plan “Liangshan Travel” Campaign

Yili’s PRO-KIDO Maternal Love Plan applied by Yili teamed up with the Beijing Chunhui Children’s Founda-
tion donated 350,000 RMB worth of Yili PRO-KIDO infant milk powder, helping more than 270 orphaned and 
disabled children.

Industry-Based Poverty Alleviation
The “Yili Nutrition 2020” Youth Entrepreneurship Poverty Alleviation Campaign, which we initiated together 
with the China Foundation for Youth Entrepreneurship and Employment, invested 5 million RMB to support 
youth entrepreneurship and poverty alleviation in poverty-stricken regions such as Shilou and Lingqiu Coun-
ties in Shanxi Province through financial support and training activities.

Milk powder donations
equivalent to 

million 
RMB
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3,26268

Community Poverty Alleviation
Yili has also assisted in poverty alleviation in Daluhao 
Village, Wuchuan County, in the Inner Mongolia Auton-
omous Region, and Yili staff visited the village and con-
sulted with the township and village party committees 
to formulate a long-term assistance plan. In 2018, Yili 
invested RMB 650,000 special Daluhao Village Water 
Conservancy Irrigation and Poverty Alleviation Project, 
opening up an mu 1,350 areas of newly cultivated land, 
significantly increasing local arable land and local farm-
ers’ income.

Supporting Community Development
Yili shares development achievements with the community, helps the community with sustainable develop-
ment, responds to major natural disasters in a timely manner, launches emergency relief mechanisms relief, 
carries out staff volunteer activities, and gives back to the society in many ways.

Out of the commitment to social responsibility, Yili has built an emergency response system for natural disas-
ters. This consists of a Response Plan to Dealing with Natural Disasters  and a highly efficient and responsive 
emergency commission that can respond swiftly and correctly to any sudden or emergent natural disasters, 
making it possible for Yili to deliver an effective safety net and relief efforts during and after disasters to its 
partners in the industrial chain.

Measures against Natural Disasters

Yili Supported Queluo Primary School after  
Ludian Earthquake

Yili donated 24,000 boxes of 
student milk to Queluo Primary 
School in October 2018 after an 
earthquake ravaged its Ludian 
County location, hoping that this 
would help the local children 
overcome their grief and suffering 
and resume healthy lives and child-
hoods. 

In August 2014, a 6.5-magnitude 

earthquake occurred in Ludian 
County. The first time after the 
earthquake, Yili united One Founda-
tion quickly carried out post-disaster 
school reconstruction work, donated 
RMB 3 million to support for emer-
gency relief, and participated in the 
construction of earthquake-resistant 
and disaster-reduction demonstra-
tion campus in the school of Huide 
Red Town, Ludian County.

Jointly Forming a Caring Community
Yili has organized a employee volunteer team and a 
Party Vanguard group, and set up an online archive for 
young volunteers. We hosted and organized a number 
of public charity campaigns such as Blood Donation, 
Learn from Lei Feng, Charitable Visits to Orphanages, 
and Senior Care. These commitments to our community 
allow Yili to proudly demonstrate our spirit, fulfill our 
corporate culture, and promote the attitude of volun-
teerism and public service. In 2018, Yili hosted 68 volun-
teer activities, with a total of 3,262 participants.

Volunteer Activities such as Blood Donation 
and Learn from Lei Feng Campaigns were held.

“Love is around, love teaching”  charity program

Yili Oceania Dairy Limited praised by International Non-profits Organization

In 2018, Yili Oceania Dairy Limited received a special new 
year present, a thanks letter from the New Zealand chapter 
of the renowned international non-profit organization Rotary 
International. The organization is one of the largest non-profit 
organizations in Oceania in terms of scale and impact, and has 
been committed to shouldering social responsibilities and obli-
gations in multiple fields. 

Since the foundation of Yili Oceania Dairy Limited, the compa-
ny has been actively engaging in a series of non-profit activi-
ties, which includes charitable flight rescue, book donations to 
local primary schools, and financial support for local gymnastic 
teams. Yili Oceania Dairy Limited has also organized a scholar-
ship for students in New Zealand since 2015. As of the end of 
2018, four elite students had been awarded this scholarship. 
Yili hopes that this scholarship will make it possible to support 
more local youth who seek higher education.

2018 Scholarship Winner

Total investment in 
Community Poverty 
Alleviation

The number of 
volunteer activities 
hosted by Yili

Person-time of 
participants in vol-
unteer activities

The area of newly cultivat-
ed land

650
thousand RMB

1,350 mu



P61Popularizing Healthy Lifestyles
Yili is committed to improving the consumers’ 
nutrition and health, launching a series of ed-
ucational activities concerning nutrition knowl-
edge and promotion of a healthy lifestyle, pro-
moting sustainable consumption behavior and 
safeguarding the healthy lifestyle of the whole 
nation.

P59High-Quality Supply of Nutritious 
Products
Yili provides a variety of products for consumers 
at all levels and ages, allowing many consumers 
to enjoy the nutrition and health of milk.

Nutrition and Health

P58Leading Research on Nutrition and 
Health
Yili’s 16 years of independent research on 
breast milk is based on a broad collection of 
breast milk samples and a breast milk research 
database. The company has long been com-
mitted to the research and development of the 
optimal formula for Chinese children and to ful-
ly supporting the construction of China’s breast 
milk bank.

In the eyes of Yili, there are only two kinds of people in the world: one is people who drink 
milk, one is those who do not. The mission of Yili is to turn these two kinds of people into one 
— people who drink milk and enjoy milk’s nutrition and health. Yili offers high-quality health 
products for an enormous variety of consumer groups with a huge range of nutrition and health 
needs, and behind our brand lies a rich network of values and lifestyle practices. 
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13

640

16

1

85 106

12

28,559

43

1.088 

ZERO
HUNGER

Yi l i  works to 
improve nutri-
tion situation 
and sustaina-
ble agriculture 
and is commit-
ted to ensuring 
that everyone 
has safe, nutri-
tious and ade-
quate food.

Yili Research on Breast Milk

Yili has performed 
research for

Research data exceeds 

Number of Maternity Class

Yili has consecutively cooperat-
ed with the Olympic Games for

Total number of training venues 
receiving Yili nutrition support 

Online participation and enrollment 
sessions attracted by Yili Snow and 
Ice Camp

Number of enterprises involved 
in the 3m2  Golden Mother’s Love 
Campaign

Beneficiaries exceed 

Number of beneficiary provinces Number of beneficiary 
cities and counties 

years

million items

million

million

Yili Maternity  Class

Leading Research on Nutrition and Health

Yili has been deeply engaged in research on nutrition and health, ensuring the nutrition level of its products, 
exploring the multiple factors affecting the nutritional intake of dairy products, and developing improved 
products to promote nutrient absorption in various consumer groups. Yili is truly committed to becoming the 
most trusted health-food provider around the world.

Cracking the Code of Healthy Breastfeeding
Yili has conducted research on breast milk for 16 consecutive years since 2003, with the goal of promoting 
breast feeding. In 2018, Yili upgraded its Maternal and Infant Nutrition Research Center to the modern Ma-
ternal and Infant Nutrition Research Institute, comprehensively optimizing its research content and resources. 
This marked a new stage for Yili's breast milk research.

Yili's Key 
Research 

Achievements 
in 2018 

The publication of Yili’s second White Paper on Chinese Breast Milk Research  revealed 
the important function of nucleotides in breast milk on infant growth and development.
This was another major discovery in breast milk research and the latest achievement of 
Yili's integration of global intellectual resources.

Yili cooperated with Nanchang University to study triglyceride lipid profiles, phospholipid 
profiles, and cholesterol profiles to obtain a profile of Chinese breast milk lipids, providing 
a scientific basis for the research and development of Chinese infant formula milk powder.

Yili  joined Wageningen University to study the levels of human milk oligosaccharide (HMOs) 
in Chinese and Dutch breast milk, achieving the first comparison between domestic and for-
eign (Dutch) HMOs. This project enabled Yili to track the changes of Chinese HMOs during 
lactation periods, and the first method was developed to distinguish different Lewis-positive 
secretory subtypes from related oligosaccharides in Chinese and Dutch breast milk.

Researching Solutions 
for Lactose Intolerance 

Yili was the first dairy company to develop multiple cate-
gories of low-lactose products by using techniques such as 
lactose hydrolysis, fermentation, and membrane filtration, 
and to carry out studies on the effect of these products on 
lactose intolerance and the clinical efficacy of low-lactose 
products. Yili’s achievements in this area were recognized by 
the National Food and Nutrition Advisory Committee, the 
Dairy Industry Association, and other departments. 

Since 2012, to ensure the products’ nutrition levels maintain par-
ity with competing international and domestic products in terms 
of nutrition and health properties, Yili has begun to conduct 
nutrient profiles (NPs) of dairy products and studied various NP 
model evaluations, establishing a set of NPs to guide the prod-
uct development model to build Yili’s NP system. In the future, 
Yili will develop an increasingly convenient NP software to evalu-
ate the nutritional content of products before they are released.

In August 2018, Yili was named a “Na-
tional Food Nutrition Education Demon-
stration Base” by the National Advisory 
Committee on Food and Nutrition. Yili is 
one of the first companies to be selected 
for this honor, thanks to its achievements 
in enhancing nutrition awareness nation-
wide and improving nutrition and health 
levels across the country. 

Researching the Nutrient 
Profiles of Dairy Products

Yili pays attention 
to the quality of 
products and con-
tinues to carry out 
basic research on 
n u t r i t i o n  a n d 
health to meet 
the health needs 
of consumers. Yili 
actively carries out 
activities concern-
ing  the education 
and  popu la r i -
zation of health 
knowledge, help-
ing consumers to 
choose suitable 
products ,  and 
transmitting the 
health concept 
deep into  the 
public life.

GOOD HEALTH 
AND
WELL-BEING

years

Yili named as “National Food 
Nutrition Education Demonstra-
tion Base” 
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High-Quality Supply 
of Nutritious Products
Yili has been led by consumer demand to provide safe, delicious, and high-quality health and nutrition products 
to the market, and have refined the offerings through a long process of innovation, upgrading, and improvement.

PRO-KIDO I-PROTECH 
Infant Formula Power Milk 

Satine 
Organic Pure Milk

MeiYiTian 
Lactobacillus Drink

Ambrosial 
High-end 
Greek Flavored Yogurt

ChangQing
Flavored Fermented 
Milk (PET)

Gemice 
Sea Salt Avocado 
Ice Cream

Wonderful Cheese 
Fresh String Cheese

Chocliz 
Crispy Ice Cream Bar

Plant Seleted 
Soybean Milk

PRO-KIKO I-PROTECH is the only domestic formu-
la series that contains both OPO structured lipid 
and the innovative combination of alpha and beta 
fetoprotein, enabling the dual bonding of fat and 
protein components within the baby’s internal mi-
croenvironment, helping them to grow up strong 
and healthy.

The world's first room-temperature bottled drinking 
yogurt, breaks the technical limitations and previous 
shelf life limitations of yogurt stored in PET bottles. 
This makes the product more convenient to drink 
and maximizes consumer satisfaction with their 
needs for taste and nutrition.

The product is 100% exclusively sourced from Yili’s 
organic dairy pastures. All inputs can be traced back 
to the organic pastures, which completely preserve 
the natural nutrition and taste of the milk, and pro-
vides Satine milk with a natural protein content of 
more than 3.3%.

This entire product line has been upgraded. Brand 
new strains of live bacteria have been imported 
from Denmark and adopted. Each 100 mL of this 
drink contains 30 billion live lactic acid bacteria, 
which aid in long-term acid resistance, regulates in-
testinal bacteria, and improves digestion.

QQ Star 
Growth Yogurt 
for Children Joy Day

The product is specially formulated to support the 
skeletal, cerebral, and digestive health of children 
aged 3-12 years. It combines calcium, DHA, and bi-
fidobacterium lactis with fruit and vegetable ingre-
dients. The packaging incorporates a miniature toy 
to be assembled beneath the large cap, strengthen-
ing hand-eye coordination of children.

This product line introduces new imported raw ma-
terials and technologies, with chocolate balls and 
yogurt forming a perfect cosmopolitan combination 
to provide consumers with an innovative and fun 
yogurt drink.

The product satisfies the consumer demand for 
fresh and drinkable products. Each 100 grams of 
yogurt product contains 3 billion active A+BB lactic 
acid bacteria, aiding Chinese consumers to better 
regulate their intestinal health.

The product uses strictly selected and traceable 
non-GMO soybeans from the rich dark soil areas of 
northeastern China. Our unique soybean roasting 
technique and the oxygen-separation grinding tech-
niques help create high-quality soybean milk with a 
mellow flavor and taste, so as to meet the needs of 
consumers for balanced and diversified nutrition.

Refreshing Source
Energy Drink
The product contains taurine, vitamin B6, and nia-
cin, all of which are energizing and can reduce fa-
tigue. The taste of the product is adjusted with acid, 
buffering salt, and white granulated sugar, resulting 
in a sweet and sour concoction.

FAIRLY SPRY 100%
Original Flavored Low-sugar 
Yoghurt Drink

The product is made of a CY100 bacteria formula 
that has been fermented at length, which has then 
been reinforced with dietary fiber, and help maintain 
intestinal health. Its zero fat and low sugar content 
can also meet the needs of consumers with high 
health standards.

This ice cream is made with select avocados im-
ported from Mexico and fresh sea salt. The soft and 
glutinous taste of the avocado is brought out mi-
cron-level grinding technology and combined with 
the unique and delicate flavor of crisp sea salt. 

The product possesses a fresh and fragrant milky fla-
vor and a mild buttery flavor, rich in high-quality milk 
protein and natural calcium. Made with American 
Grade-A high-quality milk that has been processed 
with traditional Italian cheese processing techniques, 
making this a sumptuous joy at your fingertips.

The outer layer of crispy mint chocolate is made of 
imported Belgian chocolate, inside which you’ll find 
a delicious core of tiramisu ice cream, offering you 
a unique and sweet indulgence in this high-quality 
dessert.

Fruit Smoothie 
Yogurt Drink
China’s first domestic smoothie yogurt drink, fer-
mented with milk imported from New Zealand, 
which is then mixed with jam made with imported 
blueberries, cranberries, and high-quality strawber-
ries from North America. The jam content is more 
than 10%, and the taste is strong and smooth with 
chunks of sweet fruit flesh.
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Nutrition and Health

2005 2007 2008 2012 2014 2016 2017 2018

32

640

冠军教练专业指导

August 8, 2018 marks the 10th anniversary of the Beijing Olympic Games and the 10th birthday of 
the Beijing Olympic Expo. Taking this historic moment as an opportunity, Yili joined with the Sa-
maranch Foundation to establish the “Yili Olympic Special Fund for Educational Development”. In 
the future, Yili will continue to spread the concept of health through action, growing alongside the 
Olympic dream and exist in harmony with the Olympic spirit.

Yili’s contribution to the Olympics is obvious, 
it’s the only health food company in China 
that has served both the Summer and Winter 
Olympics. Yili’s goals of Top 5 and 100 Bil-
lion RMB is also very laudable. We are very 
pleased that Yili, an outstanding enterprise, 
will continue to cooperate with the Olympics 
and support the Olympic dream. 

-Juan Antonio Samaranch Jr

The Olympics grants Yili honor as well as 
responsibilities. The spirit of the Olympics is 
the unremitting pursuit of health and a bet-
ter life for mankind. Yili is willing to build a 
ladder to pursue each dream of health, and 
let the world enjoy a shared community of 
health together. 

-Pan Gang, 
Chairman and President of Yili Group

Popularizing Healthy Lifestyles

Yili sees it as the responsibility to provide nutritional support to consumers, and to help the Chinese people 
to become healthier through consuming high-quality dairy products. Yili continuously carries out national 
health education and information activities to improve public health and living standards.

As the first dairy product partner of the Olympic Games in China, Yili has cooperated with the Olympic 
Games for 13 years, giving people a personal experience of the Olympics through practical actions, and pro-
moting the steady development of the Olympic cause in China. 

Supporting a Sustainable Olympics

Formally signed 
agreement with 
Beijing Olympic 
Games Organiz-
ing Committee

Yili Olympic Healthy China Tour
I’m Strong for China - Looking for 
My Olympic Coordinates
Yili Olympic Plan 2.0

Dandelion Project

The Olympics of 
Ordinary People

Salute Unknown Hero

Vitality for Small Feat

Formally signed 
agreement with 
Beijing Winter 
Olympic Games 
Organizing Com-
mittee  
Yili Snow and Ice 
Camp

Advertising video 
for the Winter 
Olympics - the 
Ninth Minute in 
Beijing 
Olympics tribute 
video - Decade

Providing Nutrition Support

Spreading the Olympic Spirit

With Beijing's successful bid to host the 2022 Winter Olympic Games, making Beijing "the Double Olympic 
Games City”, Yili also successfully lobbied to be “the Double Olympic Games Enterprise” , becoming the 
sole official dairy cooperation partner of the 2022 Beijing Winter Olympic and Paralympic games. 

By the end of 2018, Yili had provided nutrition support for a total of 32 large training bases and 640 training 
venues.

Beijing Winter Olympic Games Promotion Event  in Yili

In 2017, Yili cooperated with the Beijing Winter Olympic 
Games Organizing Committee to establish the "Yili Snow 
and Ice Camp", branch locations of which will be open 
across China free of charge, and will be promoted and 
implemented nationwide to encourage and drive more 
people, to have their "first experience" of ice, snow, and 
winter sports, and pass on the spirit of the Winter Olym-
pics. 

By the end of 2018, Yili Snow and Ice Camp had been 
established in dozens of cities across the country, attract-
ing more than 85 million online participants and personal 
enrollments.

Special training from 
the Champion Coach

High-quality
nutrition support

Sh
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le 
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 pl
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es Athletic records 

and high scores

First-class skiing 

and skating venue

Ten years after Beijing Olympics, Yili established special 
education development fund with Samaranch Foundation

Yili becomes enterprise member of the Sa-
maranch Foundation

W
int

er 
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r

The coverage of Yili nutrition support

Number of large training 
bases

Online participation and en-
rollment sessions attracted 
by Yili Snow and Ice Camp

Number of training venues

85 million

One-stop snow
and ice experience 

platform
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Carnival

Responding to 
Low-carbon Initiative

Assisting in Food Testing

June 13, 2018 was China’s sixth 
National Low-carbon Day, and Yili 
proudly participated in the public 
event celebrating National Low-car-
bon Day jointly organized by the 
Ministry of Ecology and Environ-
ment, the Beijing Winter Olympic 
Games Organizing Committee, and 
the People’s Government of Beijing 
Municipality. At this event, Yili signed 
a collective “Low-carbon Proposal”  
with the purpose of corresponding 
to the vision of “green Olympic 
Games” by “WISH” system. 

Sign “Low-carbon Proposal” jointly with official partners of the Winter Olympics

Yili has responded to the requirements of the General Administration of Sport of China for doping testing. 
To that end, we engaged with the technical personnel of the training bureau to jointly promote the devel-
opment of a doping testing system for athletes’ health products. We have also detached technical service 
personnel to serve the Beijing Winter Olympic Games Organizing Committee to help ensure the quality and 
safety of all products to be used for and in the Games.

Advocating for Healthy Lifestyles
From Yili’s work in helping spread maternal and infant health information to offering personalized parenting 
services, from supporting for working mothers to nationwide fitness campaigns, Yili advocates healthy life-
styles to the Chinese public in a very comprehensive and multi-level way.

Yili’s Maternal and 
Infant Ecosphere 
Strategy

Yi l i ’s  new “maternal 
and infant ecosphere 
strategy” focuses on 
providing mothers with 
parenting knowledge 
and personalized ser-
vices through projects 
such as Maternity Class, 
Carnival, Yili Baby Club, 
and Maternity Expert 
Group.

PRO-KIDO held in-person maternity classes and invited top obstetri-
cians and midwives from major hospitals to visit the enterprise to offer 
informational lectures for pregnant and nursing employees

Share pregnancy and parenting 
knowledge in Maternity Class for 
pregnant women.

By sharing knowledge and 
teaching problem-solving skills, 
Yili’s experts help mothers sort 
through all the questions and 
issues they face from the prena-
tal period to the toddler years 
and identify solutions.

Dynamic education through fun 
activities engaging both moth-
ers and kids at the carnival.

Open the Yili Baby Club WeChat 
public account to provide 24-
hour online Q&A for mothers, 
and regularly invite pediatricians 
to hold micro video classes.

Maternal and Infant Health and 
Growing up China Tour

3 m2 Golden 
Mother’s Love Campaign

The Maternal and Infant Health and Growing 
up China Tour is a national public charity event 
centered around maternity and child health 
education, and is directed by the Children 
Development Center of China Working Com-
mittee for Caring for the Next Generation, and 
sponsored by the Organizing Committee of the 
China Infant & Toddler Development Forum. Tour event

On May 20, 2018, Breastfeeding 
Day, Yili cooperated with many 
other enterprises to jointly launch 
“3 m2 Golden Mother’s Love 
Campaign”, which invited enter-
prises to create safe and private 
spaces within their facilities for 
nursing and preparation of breast 
milk, with a minimum floor space 
of 3 m2. 3 m2 Campaign: “Mommy’s Love” Room

In 2018, Yili continued to participate in the event by assisting in community education events for mothers 
and inviting domestic experts in the field of maternal baby and infant health to hold a series of science lec-
tures, with a focus on how to become pregnant, manage your pregnancy, and care for children.
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Indicators Unit 2016 2017 2018
Business Revenue RMB 10,000 6,060,922 6,805,817 7,955,328
Net Profit RMB 10,000 566,904 600,281 645,200
Tax RMB 10,000 392,174 462,934 466,835
Weighted Average ROE % 26.58 25.22 24.33
Ratio of Liabilities to Assets % 40.82 48.80 41.11
Total R&D Input RMB 10,000 17,196.22 20,916.53 46,314.43
Authorized Patents Piece 139 110 182
Authorized Patents as Inventions Piece 48 15 28
Authorized New Utility Model Patents Piece 39 19 38

Indicators Unit 2016 2017 2018
Cyber Security Incidents Times 0 0 0
Product Testing Investment RMB 100,000,000 2.9 2.8 3.19
Product Recall Proportion % 0 0 0
Consumer Complaints Resolution Rate % 100 100 100
Consumer Satisfaction % 99.8 99.8 99.8
Open Factory Visit 10,000 person-time 135 162 155
Proportion of Suppliers Signing 
Transparency Agreement % 100 100 100

Proportion of Cooperative Large 
Scale Dairy Farms

% 100 100 100

Total No. of Customers Supported 
During the Year Househld 1,621 2,359 3,592

Total Fund Raised RMB 100,000,000 44 81.21 143.50
Total Fund-raising number Rounds 5,064 10,792 18,497
Funding per Company RMB 10,000 271 344 399.50
Total No. of Farms Supported Dur-
ing the Year (Partner Farms) Household 488 504 567

Total Fund Raised for Farms RMB 100,000,000 10.14 18.44 35.88
Total No. of Suppliers Supported 
During the Year Household 211 280 417

Total Fund Raised for Suppliers RMB 100,000,000 18.36 35.68 63.82
Total No. of Dealers Supported Dur-
ing the Year Household 922 1,575 2,608

Total Fund Raised for Dealers RMB 100,000,000 15.92 27.09 43.80
Total Staff Persons 54,983 53,531 56,079
Employment Contract Signing Ratio % 100 100 100
Females in Senior Management 
(deputy general manager and above) % 21 17 16

Ratio of Social Insurance Coverage % 100 100 100
Investment in Safety Production RMB 10,000 20,000 74,463 15,190
No. of People with Occupational Injuries Persons 19 15 17
No. of Safety Checks Times 6 16 50
External Donation RMB 10,000 802 10,399 8,417

Our Vision and Goals

In 2018, Yili continued to promote our corporate 
social responsibility management system, we con-
tinued to develop our future-oriented “WISH sys-
tem”, we created a tripartite model of sustainable 
development promotion based around “standards, 
systems, and practices”, and helped plant the first 
seeds of sustainable development awareness across 
our entire industry chain. In the future, we will con-
tinue promote the strategic sustainable develop-
ment plan for 2018-2020. We will use economic, 
environmental, and social dimensions and account-
ability to promote the evolution of Yili’s sustaina-
ble development out of the current “introductory 
phase” to the “consolidation phase” and then to 
the “maturation phase”. 

Economically,we will continue to promote inclusive 
finance across the industrial chain. While achieving 
our own development, we will help our upstream 
and downstream partners to achieve collective 
growth and drive the healthy and united growth of 
the industrial chain as a whole. 

Environmentally, we shall stick to our philosophy of 
ecological environment protection and our belief 

that “clean waters and green mountains are invalua-
ble assets” and continue set an example for energy 
savings, emission reductions, and biodiversity pro-
tection. 

Socially, we will continue to contribute to meeting 
the national strategic goal of achieving comprehen-
sive poverty alleviation by 2020, further cultivating 
the Yili Nutrition 2020 targeted poverty alleviation 
project, expand the project’s coverage, and con-
stantly explore new poverty alleviation models that 
combines health support with educational support 
and industry-based poverty alleviation. 

2019 is an important year for Yili. We will continue 
to benchmark the United Nations 2030 Agenda for 
Sustainable Development, optimize our communal 
health and sustainable development system, fine-
tune our sustainable development management 
indicators, double-down on our practice and exper-
imentation of sustainable development models, and 
strive to set a global example for sustainable corpo-
rate development.

Key Performance Indicator

Economic Performance

Social Performance
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Alignment Target Goals Actions
Goal 1 No poverty Targeted poverty alleviation
Goal 2 Zero hunger Targeted poverty alleviation

Goal 3 Good health and well-being
Fundamental research, diversified products, leading re-
search on nutrition and health, high-quality supply of nutri-
tious products,  popularizing healthy lifestyles 

Goal 4 Quality education Safety education, Yili Future Park

Goal 5 Gender equality Equal employment, caring female employees, fair employment 
promotion

Goal 6 Clean water and sanitation Comfortable and safe working environment
Goal 7 Affordable and clean energy Biogas power generation
Goal 8 Decent work and economic growth Equality, diversity, employee compensation and welfare
Goal 9 Industry, innovation and infrastructure Building international R&D platform
Goal 10 Reduced inequalities Targeted poverty alleviation
Goal 11 Sustainable cities and communities Green industry chain, supporting community development 
Goal 12 Responsible consumption and production Green industry chain, sustainable consumption

Goal 13 Climate action
Green industry chain,  building nationally recognized green 
factories 

Goal 14 Life below water Biodiversity protection projects
Goal 15 Life on land Biodiversity protection projects
Goal 16 Peace, justice and strong institutions Anti-fraud, compliance management
Goal 17 Partnerships for the goals Cooperating with Industrial Partners 

Principles Index Page number
Principle 1 Businesses should support and respect the protection of internationally proclaimed human rights 28
Principle 2 Make sure that they are not complicit in human rights abuses 28

Principle 3 Businesses should uphold the freedom of association and the effective recognition of the 
right to collective bargaining 31

Principle 4 The elimination of all forms of forced and compulsory labour 28
Principle 5 The effective abolition of child labour 28
Principle 6 The elimination of discrimination in respect of employment and occupation 28
Principle 7 Businesses should support a precautionary approach to environmental challenges 40
Principle 8 Undertake initiatives to promote greater environmental responsibility 40 - 42
Principle 9 Encourage the development and diffusion of environmentally friendly technologies 40 - 42

Principle 10 Businesses should work against corruption in all its forms, including extortion and bribery 16

Indicators Unit 2016 2017 2018
Total Investment in Environmental Protection RMB 10,000 16,000 18,000 28,588
Energy Consumption Quantity Tce 423,819.66 419,755.54 440,188.44
Energy Consumption Density Tce/ton 0.0572 0.0525 0.0506
Energy Consumption Reduction Tce 20,008.13 35,700 16,123.05
Emission of GHG 10,000 tons 179.87 179.63 199.79
Carbon Emission per ton of Product Kg/ton 259.92 244.52 239.89
Discharge Volume of General Wastes Ton 810,223 718,446 238,620
No. of Severe Leakage Times 0 0 0
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Dear readers:

Thank you for reading Inner Mongolia Yili Industrial Group Co.,Ltd. 2018 Social Responsibility Report. If you 
have any comments or suggestions, please feel free to let us know for our continuous improvement in sus-
tainable development management.

On a scale of 1 to 5 (1 being the lowest and 5 the highest), please provide ratings as answers to the following 
questions:

1. Your overall evaluation of  Yili Group Social Responsibility Report ?

□ 1      □ 2      □ 3      □ 4      □ 5

2. Do you think this report reflects the significant impact of the Yili Group on economy, society and the environment?

□ 1      □ 2      □ 3      □ 4      □ 5

3. Your overall evaluation of the extent of information disclosure in the Report?

□ 1      □ 2      □ 3      □ 4      □ 5

4. Your overall evaluation of the quality of wording and descriptions in the Report?

□ 1      □ 2      □ 3      □ 4      □ 5

5. Your overall evaluation of the formatting and design of the Report?

□ 1      □ 2      □ 3      □ 4      □ 5

Please leave any other comments or suggestions below:

Your contact information： 

Name:               Name of Organization:             

Tel:               E-mail:             

We will take your comments and suggestions into consideration and assure you that your personal

information will be kept in confidentiality without any third-party access.

Our contact information：

No.1 Jinshan Road, Jinshan Development Zone, Hohhot, Inner Mongolia Autonomous Region

Tel.: 0471-3388888

Fax: 0471-3601621

Reader FeedbackGuidelines on Corporate Social Responsibility Reporting 
for Chinese Enterprises CASS-CSR 4.0 issued by Chinese 
Academy of Social Sciences


